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What does good theology have to do with good entrepreneurship? In this pioneering work, Richard Goossen and R. Paul Stevens
have written what many are already declaring to be the essential resource for Christian entrepreneurial leadership, based on
exhaustive research, practical experience and decades of teaching marketplace theology. Entrepreneurial Leadership addresses
both the "how-come" and the "how-to," not only grounding the entrepreneurial calling in its proper source in the triune God but also
providing practical guides for how to be an effective leader. Be inspired to find your calling and to make a difference in the
marketplace, church and beyond.
Entrepreneurship, Innovation and Technological Change links the prevalent theory from the entrepreneurship literature concerning
opportunity recognition and exploitation to economic theory, in particular the model of the knowledge production function.
Nearly everyone has thought about starting up their own business at one time or another. Working for other people is no longer the
only option that we have these days. But what does it really take to become an entrepreneur? Combining genuinely practical
advice with an easily digestible format, Rob Yeung guides you through the things you need to know in order to set up on your own.
You don’t have to do something entirely new, you could just do it better, and this book shows you how to get motivated, make a
business plan and sell your product quickly and effectively.
How a bottom-up problem-solving ethos, multidisciplinary approach, and experimental mindset has nurtured entrepreneurship at
MIT. MIT is world-famous as a launching pad for entrepreneurs. MIT alumni have founded at least 30,000 active companies,
employing an estimated 4.6 million people, with revenues of approximately $1.9 trillion. In the 2010s, twenty to thirty ventures were
spun off each year to commercialize technologies developed in MIT labs (with intellectual property licensed by MIT to these
companies); in the same decade, MIT graduates started an estimated 100 firms per year. How has MIT become such a hotbed of
entrepreneurship? In From the Basement to the Dome, Jean-Jacques Degroof describes how MIT's problem-solving ethos,
multidisciplinary approach, and experimental mindset nurture entrepreneurship. Degroof explains that, at first, the culture of
entrepreneurship sprang from such extracurricular activities as forums, clubs, and competitions. Eventually, the Institute formally
supported these activities, offering courses in entrepreneurship. Degroof describes why entrepreneurship is so uniquely aligned
with MIT's culture: a history of bottom-up decision-making, a tradition of academic excellence, a keen interest in problem-solving, a
belief in experimentation, and a tolerance for failure on the way to success. Entrepreneurship is the logical outcome of MIT's
motto, Mens et Manus (mind and hand) ), translating theories and scientific discoveries into products and businesses--many of
which have the goal of solving some of the world's most pressing problems. Degroof maps MIT's current entrepreneurial
ecosystem of students, faculty, and researchers; considers the effectiveness of teaching entrepreneurship; and outlines ways that
the MIT story could inspire conversations in other institutions about promoting entrepreneurship.
The drivers of globalization are removing the barriers that segregated the competitive space of the small and large firms in the
past. It is becoming increasingly difficult for independent small firms to thrive in their traditional markets unless they are globally
competitive. Managing an enterprise's commercial, industrial and political relations well, regardless of size and location, is the
essence of the entrepreneurial challenge in this competitive arena. Small and medium size enterprises (SMEs) often face very
different issues than large multinational enterprises do when confronting internationalization. This volume provides an in-depth
discussion of these challenges. The contributors to this volume explore the emerging patterns of SME growth and international
expansion in response to the evolving competitive environment, dynamics of competitive behavior, entrepreneurial processes and
formulation of strategy. They examine the basis and requirements of growth and expansion from three perspectives: the rapidlychanging environment in which business is conducted, entrepreneurial characteristics, and the evolving strategic and competitive
response to this changing business environment. Business leaders, scholars and students interested in international business and
entrepreneurship will welcome this volume.
“Entrepreneurship that is something you learn in practice”. “Entreprene- ship is learning by doing”. This is often heard when you
tell others that you teach entrepreneurship, but maybe entrepreneurship is more “doing by learning”. Nevertheless, in
entrepreneurship practice and theory are int- woven. For this reason the Learning Cycle introduced by Kolb (1984) is an often
used teaching approach. According to this Learning Cycle there are four phases (“cycle”) that are connected: 1. Concrete
experience (“doing”, “experiencing”) 2. Reflection (“reflecting on the experience”) 3. Conceptualization (“learning from the
experience”) 4. Experimentation (“bring what you learned into practice”) In teaching you can enter this cycle at any stage,
depending on the students. And that brings us to the different types of students. Based on Hills et al. (1998) a plethora of student
groups can be distinguished (of course this list is not exhaustive), e.g: Ph.D. students, who do a doctoral programme in
Entrepreneurship; the emphasis is on theory/science. DBA students, who do a doctoral programme that is, in comparison to the
Ph.D. more practice oriented. MBA students, who take entrepreneurship as one of the courses in their programme. Most of the
time MBA students are mature students, who after some work experience return to the university; the programme is practice
oriented.
The Anthropology of Entrepreneurship provides a comprehensive overview of the unique contribution from anthropology to the
field of entrepreneurship studies. Insights from anthropology illuminate the wider socio-cultural implications of entrepreneurialism,
a moral order and social practice that is profoundly shaping contemporary society. Revisiting classic works in anthropology from a
new angle, this book provides an exciting introduction to diverse conceptual framings of economic agency. The author also
examines a wide range of 21st century ethnographies from the Global South, alongside his own research from across Europe.
Readers meet ordinary people struggling with new social landscapes, including neoliberal urbanism, informal credit, heritage
marketing, social enterprising, gift competition, and silicon utopias. With sensitivity to different theoretical, temporal, and
ethnographic perspectives, the author presents a thorough cultural history of the entrepreneur?this ubiquitous, yet ambivalent
contemporary character. This important volume will be of interest to scholars and students of anthropology, business studies and
other related social sciences.
In this innovative book, international scholars investigate trust and its role in relation to the entrepreneurial behaviour of small firms
across a variety of institutional and cultural settings.
The principal audience for this book seems to be deliberately and most certainly an academic one; that said, those practitioners
from a business management or central/local government support-agency background might also find the text a useful resource.
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Intrinsically, those employed teaching and researching within the fields of entrepreneurship or regional economic development will
find this publication an invaluable and indispensable reference tool. . . After an excellent, cohesive and informative introductory
chapter, which places the book firmly in the field of regional entrepreneurship theory development, the reader is effortlessly
prepared for the intellectually challenging read ahead. . . this book is well laid out and it is easy for the reader to pick up the thread
of the argument, even after a lay-off. The endnotes after each chapter are useful and comprehensive, adding richness to the text
through the additional information. The bibliography is as comprehensive as it is exhaustive. . . Professor Julien has given us a
book that presents both an interesting and alternative perspective to the field of entrepreneurial cross-disciplinary research. Paul J.
Ferri, International Journal of Entrepreneurial Behaviour and Research . . . it is my view that this book gives a very important
contribution for the understanding of development of local entrepreneurship, through its cross-disciplinary approach. I see the book
is especially interesting from an entrepreneurship and a regional development perspective. . . this book should inspire research
that takes a more holistic approach using different levels of analysis and applies it to economic development at a local/territorial
level, when studying entrepreneurship. Einar Lier Madsen, International Small Business Journal The reader who is interested in
entrepreneurship and/or regional development will find this book a welcome contribution to the field. Rainer Harms,
Entrepreneurship and Innovation For too long, researchers have regarded local dynamism as the result of the actions of certain
entrepreneurs. If this were the case, how could we explain the simultaneous presence of winning , stagnating or declining areas
with very similar socioeconomic profiles within the same region? Departing from this restrictive and somewhat inadequate
approach, Pierre-André Julien considers entrepreneurship as a collective behaviour specifically related to the dynamism of the
milieu in which it develops. The author introduces a complex, innovative theory of local entrepreneurship, demonstrating that the
emergence of new ventures and the development of existing enterprises cannot be understood without taking into account certain
factors: locale, social capital, networking and entrepreneurial culture within a given area are all crucial to entrepreneurial growth.
Expanding upon this theory, the book demonstrates how entrepreneurship can be fostered in order to support collective
development. Various forms of partnership among socioeconomic actors are then analysed to highlight the social conventions and
entrepreneurial culture that connect and intensify the energies at the root of local dynamism. This highly original book represents a
departure from entrepreneurship literature that is largely limited to the study of entrepreneurs behaviour. Its dynamic presentation
of holistic theory will prove an extremely absorbing read for those with an academic or professional interest in business and
management, entrepreneurship and regional development.
This well-written book is the first to deal with entrepreneurship in all its aspects. It considers the economic, psychological, political,
legal and cultural dimensions of entrepreneurship from a market-process perspective. David A Harper has produced a volume that
analyses why some people are quicker than others in discovering profit opportunities
Context Matters: Institutions and Entrepreneurship analyzes the connection between entrepreneurship and institutions. The goal is
to provide a discussion of the literature on institutions in economics, develop the argument on the relationship between institutions
and entrepreneurship and apply this logic to a variety of entrepreneurial settings - private for-profit, private non-profit and political.
In addition to exploring entrepreneurship within several institutional settings, the authors also consider entrepreneurship on
institutional arrangements. Context Matters: Institutions and Entrepreneurship develops the notion of institutions and provide
insight into what this concept entails. The authors show how institutions matter for entrepreneurship and economic development.
This if followed by a consideration of 'social entrepreneurship', 'political entrepreneurship', and the role of 'institutional
entrepreneurs' and their impact on the formation and evolution of institutions. The authors end with a discussion of the implications
for future research.
First published in 1997, the authors of the present volume provide brand new insights and empirical findings in the field of
entrepreneurship and small business research. The writers have highlighted three different key themes: entrepreneurship; startups and growth and internationalisation. The priority of most countries is growth, competitiveness and employment. In this context,
the relevance of promoting the creation of new enterprises and understanding the very nature and development of newly created
and existing SMEs is becoming more important today. The role of entrepreneurship and SMEs for economic and social
development, welfare and well-being is going to be emphasised more than ever before. The same holds for research in these
fascinating fields. This book gives an idea of the state of the art for the time being with its increasing conceptual, methodological
and empirical complexity and diversity.
Political Entrepreneurship explores the role of political entrepreneurs in regional growth and entrepreneurial diversity. The authors
define a political entrepreneur as a politician, bureaucrat or officer within the publicly funded sector who encourages
entrepreneurship for growth and employment using innovative approaches. This book aims to enrich the established research on
entrepreneurship with in-depth knowledge of the conditions conducive for political entrepreneurship in Sweden.
Summary: "This book brings together case study examples in the fields of sustainability, sustainable development, and education
for sustainable development"-Modern cases highlight the legal principles involving parties and situations that are entrepreneurial in nature in this one-of-a kind
text. Students are presented with solid doctrine in the various disciplines covered in Entrepreneurship Law and come to
understand their interrelatedness. A chronological approach, from the conception of the idea through all stages of the business,
includes potential exit strategies such as the sale of the venture or an initial public offering. Hypotheticals based on the authors'
vast experience as practicing attorneys focus on the very real issues entrepreneurs face. The authors teach at Northwestern Law,
well-known for its entrepreneurship course, which is one of the longest-running in the U.S. Entrepreneurship Law: Cases and
Materials is the only law school casebook of its kind. Features: modern cases highlight legal principles solid doctrine in the various
disciplines covered in Entrepreneurship Law, emphasizing their interrelatedness chronological approach from the conception of
the idea through all stages of the business, includes potential exit strategies such as sale of venture or initial public offering
hypotheticals highlight actual issues entrepreneurs face informed by authors’ vast experience as practicing attorneys authors
teach at Northwestern Law well-known entrepreneurship course one of the longest-running in the U.S. only law school casebook
of its kind
Zonder de jarenlange investeringen van de Amerikaanse overheid waren Apple en Microsoft nooit zo groot geworden. De alom
gewaardeerde econoom Mariana Mazzucato laat in De ondernemende staat zien hoe belangrijk een investerende en innoverende
overheid is; onontbeerlijk voor slimme en duurzame groei. Mazzucato ontkracht de mythe van een ingeslapen, bureaucratische
overheid versus een dynamische, innovatieve private sector. Aan de hand van veel casestudy’s laat zij zien dat het
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tegenovergestelde waar is. Pas als de overheid heeft geïnvesteerd, volgt de private sector. Voorbeelden te over: internet,
geneesmiddelen, biotechnologie, algoritme. Met een ondernemende overheid de crisis uit, dat is wat Mazzucato ons met dit boek
ook wil voorhouden.
Management Coach Rittik Chandra's "Golden Rules of Entrepreneurship" offers real-world insights that can be put into action. It
provides comprehensive, clear and original approaches to help Entrepreneurs. As an entrepreneur always searches for change,
responds to it and exploits it as an opportunity. Innovation is the specific tool of entrepreneurs, the means by which they exploit
change as an opportunity for a different business or service.
This 1999 collection examines the role of the entrepreneur in the development of the US economy.
Within mainstream scholarship, it’s assumed without question that entrepreneurship and entrepreneurship education are desirable
and positive economic activities. Drawing on a wide range of theoretical approaches and political-philosophical perspectives,
critical entrepreneurship studies has emerged to ask the questions which this assumption obscures. Students of entrepreneurship
need to understand why and how entrepreneurship is seen as a moral force which can solve social problems or protect the
environment, or even to tackle political problems. It is time to evaluate how such contributions and insights have entered our
classrooms. How much – if any – critical discussion and insight enters our classrooms? How do we change when students
demand to be taught "how to do it", not to be critical or reflexive? If educators are to bring alternative perspectives into the
classroom, it will entail a new way of thinking. There is a need to share ideas and practical approaches, and that is what the
contributions to this volume aim to do and to illuminate new ways forward in entrepreneurship education.
How to Succeed in Business by Breaking All the RulesA Plan for EntrepreneursDutton Adult
Entrepreneurs exist in every country but the nature and level of entrepreneurial activity differs remarkably. Why is this? What
shapes the level of entrepreneurial activity in each country? What defines entrepreneurial activity? As more and more teaching
and research into entrepreneurship reflects its often international nature, the need for literature reflecting this grows. This concise
new textbook provides an introduction to topics in entrepreneurship in a global context; focusing on how enterprise works across
the world. Important topics such as financing, innovation and (anti) social enterprise are discussed in detail throughout the text and
examples and case studies are used to illustrate the application of different theoretical and conceptual approaches to
entrepreneurship and the role it plays in developed, emerging and transitional economies. Entrepreneurship: A Global Perspective
is suitable for both final year undergraduate and postgraduate courses in enterprise and is likely to appeal particularly to student
groups with a strong international element.
What are the differences between an entrepreneur and a manager? According to Schumpeter, the main difference lies in the
entrepreneur's ideas, creativity, and vision of the world. These differences enable him to create new combinations, to change
existing business models, and to innovate. Those innovations can take several forms: products, processes, and organizations to
name a few. In this book, an array of international researchers take a look at the visions and actions of innovative entrepreneurs to
be at the source of new ideas and to foster new relationships between different actors to change the existing business models.
Argues that Generation X enterepreneurs are different from entrepreneurs of previous generations, describes the challenges they
face, and shares advice from fellow entrepreneurs
State-controlled economies such as China are building robust industries at stunning speed and siphoning off jobs from the West.
This book addresses the crucial issue of state planning vs. free enterprise and examines specific problems surrounding
entrepreneurship in the global economy through nine case histories of entrepreneurial companies.
The study of dynamics of institutional change in emerging markets are subjects of great interest in contemporary political
economy. The dynamics and quality of institutional change can have significant impacts on the long-run performance of
economies, economic growth and development of nations, and play a fundamental role in societies. It provides a comprehensive
understanding of legal-economic institutions, and sheds light on the way to global peace by producing a better understanding of
the dynamics of historical change. Topics range from institutional uncertainty, hybrid market order and labor market institutions, to
good governance of institutions and WTO rules as trade institutions, as well as entrepreneurship and institutional change in
emerging markets, and the role of modern technologies. This edited volume emphasizes legal-economic institutions, and the role
of management and entrepreneurship on dynamics, trends, and implications of institutional change in emerging markets.
Presenting research articles by eminent scholars and experts engaged in education and research, who address and discuss the
most recent issues in the field, they reveal new insights into the dynamics of institutional change for researchers interested in
development of new theories and comparative studies, especially in the era of emerging markets. The book is appealing to a wide
range of global audience, can serve as a useful reference work in education and research, offers innovative and productive
discussions, and can satisfy scholarly and intellectual interests, regarding institutional development and a broad spectrum of its
interactions with functioning of markets and economies. .
The African Economic Outlook 2017 presents the continent’s current state of affairs and forecasts its situation for the coming two
years.
The crucial link between theory and practice In The Portable MBA in Entrepreneurship Case Studies you'll meetpeople who have
used the business theories and practices presentedin The Portable MBA in Entrepreneurship to start and run their
ownentrepreneurial ventures. You'll get a real sense of what it takesto conceive, develop, finance, and operate a business, and
howparticular elements, such as business plans and financialforecasts, function in the real world. These case studies cover
abroad variety of service and product industries: retail, wholesale,mail order, and Internet. You'll discover the trials and rewards
ofstarting a travel agency, launching a new glass-cleaning product,setting up a fashion Web site, and selling women's hosiery
throughdirect mail. Other studies cover ventures in the computer industry,the restaurant business, automobile service franchising,
andbusiness consulting. Each case study is illustrated with exhibits --financialstatements, business plans, sample contracts, and
more --and manyare supplemented with end-of-chapter questions that help youanalyze the viability of each entrepreneurial
venture and test yourability to respond to the challenges you'll face in pursuit of yourown entrepreneurial dreams.
Women represent the fastest growing group of entrepreneurs today. Despite the enormous economic contributions of this group,
female entrepreneurship remains under-explored and inadequately covered in academic literature. Female Entrepreneurship and
New Venture Creation aims to address this gap by shedding light on the unique aspects of female entrepreneurship. Tracing
women’s journey along the venture creation process, Kariv’s book: highlights the creatively different ways in which women
approach the entrepreneurial enterprise; takes into account different environmental and cultural constraints that impact female
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entrepreneurship; provides a theoretical framework for the venture creation process that is practical and broadly applicable;
includes in-depth case studies drawn from contributors around the world. This book captures the diversity of female
entrepreneurship and provides a valuable synthesis of the insights that emerge from the stories of women entrepreneurs around
the world. It will be a valuable resource for students of entrepreneurship, as well as professionals.

This book features international authors discussing the role of entrepreneurship and innovation in the sports context. It
focuses on topics such as the role of entrepreneurial marketing in sport, how technological innovation has changed the
way sport is played and viewed, the globalization of sport as a product and service, the new types of sports that have
emerged, athlete entrepreneurs and their related business endeavors and how sport influences innovation in other
industries. The main themes of the book include: 1) the development of sport entrepreneurship and innovation, 2)
entrepreneurship and sport, 3) innovation in sport, 4) internationalization and entrepreneurial behavior in sport, 5)
entrepreneurial sport marketing, 6) sport in entrepreneurial universities and 7) the future for sport entrepreneurship and
innovation. This interdisciplinary book will appeal to entrepreneurship, innovation and sport management scholars,
students and practitioners.
Shares informative anecdotes and strategies for defining and setting goals for entrepreneurial success, offering coverage
of topics ranging from incorporating ambitions into one's personal circumstances and positioning oneself competitively to
calculating risk and understanding key mindsets.
Offers advice on how to become a successful entrepreneur, including how to start a business, making a profit, and
provides information on investments, marketing, and management
How to develop an entrepreneurial mindset, begin a successfulventure, and change the world for the better We are living
in a world of incredible challenge and changes,and for both the entrepreneur and potential entrepreneur alike,this also
means it is a world of ample opportunities. From the fallof the Berlin Wall to the rise of e-commerce and social
media,there are now, today, more markets, tools, and opportunities forentrepreneurs than ever before. Even better: we
are now also livingin a world more predisposed to entrepreneurial solutions than ever,and we need those solutions—not
just to create the Next BigThing, but to solve the Next Big Problem. Every issue thatindividuals, communities, and nations
face offers the entrepreneurthe chance to make a difference. For anyone ready to embark on amission to solve
problems, create communities, build businesses,tap technology, and think entrepreneurially, this new world isteeming
with opportunities for success. Uses real-life examples to explain the full extent of today'sglobal entrepreneurial
revolution and its vital importance for ourfuture Explains where the emerging markets are and how to tap intothem to
achieve success Offers insights on the global entrepreneurial revolution, thefuture of financing, the rise of the selfemployed army, thetransformation of innovation, and the view from the "bottom of thepyramid" Learn how the worlds'
best entrepreneurs are starting profitablebusinesses, innovating, or creating organizations to alleviatesocial needs across
the globe. Planet Entrepreneur teacheshow anyone can develop an entrepreneurial mindset, begin asuccessful venture,
and change the world for the better. This isthe Era of the Entrepreneur.
This book presents a number of cases - both in centrally planned and market economy systems - where the culture and
practice of entrepreneurship were successfully introduced into the structure and activities of public enterprises. The book
shows how sponsorship can help promote both public and private economic initiaitives by either turning the public
enterprise into an entrepreneurial and intrapreneurial organization, or by helping small private business in the start-up
stage.
Women’s entrepreneurship is vital for economic and social development, yet female entrepreneurs worldwide are
consistently found to have weaker sales and employment growth, fewer jobs, and lower profitability. This book was
written to address this reality, and focuses on the high-growth potential of women entrepreneurs.
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