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This is a highly accessible text that provides detailed
coverage of the key concepts, ideas, principles and
techniques of sport marketing. It combines clear and
concise explanations with applied case studies,
supported by clear objectives, learning activities and
points for reflection. UK-based examples are used
throughout and the book successfully combines both
theory and practice. The field of sport marketing is
an exciting and fast-moving part of the sports
industry that presents new challenges requiring
innovative and effective solutions. Engagement with
sport marketing therefore equips students with
valuable transferable skills necessary for all sport
managers of the future.
A growing heterogeneity of demand, the advent of
';long tail markets';, exploding product complexities,
and the rise of creative consumers are challenging
companies in all industries to find new strategies to
address these trends. Mass customization (MC) has
emerged in the last decade as the premier strategy
for companies in all branches of industry to profit
from heterogeneity of demand and a broad scope of
other customer demands.The research and practical
experience collected in this book presents the latest
thinking on how to make mass customization work.
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More than 50 authors from academia and
management debate on what is viable now, what did
not work in the past, and what lurks just below the
radar in mass customization, personalization, and
related fields.Edited by two leading authorities in the
field of mass customization, both volumes of the
book discuss, among many other themes, the latest
research and insights on customization strategies,
product design for mass customization, virtual
models, co-design toolkits, customization value
measurement, open source architecture,
customization communities, and MC supply chains.
Through a number of detailed case studies,
prominent examples of mass customization are
explained and evaluated in larger context and
perspective.
Information Systems Development (ISD) progresses
rapidly, continually creating new challenges for the
professionals involved. New concepts, approaches
and techniques of systems development emerge
constantly in this field. Progress in ISD comes from
research as well as from practice. This conference
will discuss issues pertaining to information systems
development (ISD) in the inter-networked digital
economy. Participants will include researchers, both
experienced and novice, from industry and
academia, as well as students and practitioners.
Themes will include methods and approaches for
ISD; ISD education; philosophical, ethical, and
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sociological aspects of ISD; as well as specialized
tracks such as: distributed software development,
ISD and knowledge management, ISD and
electronic business / electronic government, ISD in
public sector organizations, IOS.
Principles of Corporate Social Responsibility: A
guide for students and practicing managers in
developing and emerging countries is designed to
meet the urgent need for a comprehensive and
definitive introduction and teaching text for Corporate
Social Responsibility [CSR]. With the aim to become
the standard textbook to teach a complete course
unit at undergraduate or postgraduate levels, this is
a book that can be used by practicing managers to
understand the practice of CSR, equipping them with
knowledge and skills of how to integrate CSR into
business strategy and operations.Edited by a
multidisciplinary team of four experts, David
Katamba, Dr. Christoph Zipfel, David Haag and Dr.
Charles Tushabomwe-Kazooba, along with other
contributors, the book stresses the linkage of CSR
and modern business management. It starts by
defining CSR, then shows how to get involved in
CSR, how to identify CSR opportunities,
communicating CSR activities to stakeholders and
tracking CSR performance.Principles of Corporate
Social Responsibility: A guide for students and
practicing managers in developing and emerging
countries concludes by giving the reader the
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practical skills in designing CSR strategies in order
to use them for competitiveness as well as tracking
performance of CSR programs. This is a book that
will become essential reading on the topic of CSR for
many years to come.
A guiding principle in creating Political Marketing has
been to examine the ways in which culture, politics,
and society interrelate in the field of political
marketing. In the course of the book, the editors and
contributors consider ‘culture’ as a distinctive
concept with transformative capacities that need
further and deeper development in the engineering
of the political marketing process. This may be
introduced and, consequently, lead to broad
formulation of a ‘campaign culture’. Indeed,
understanding and adapting a broader ‘campaign
culture’, political marketing models may be seen as
sets of pathways of key resources resulting viability
in human assets, forms of influence, class
stratification, alternative flows of information or
networking and intercultural knowledge – sharing
activity. This book consists of 18 chapters which deal
with aspects of political marketing and ‘campaign
culture.’ Theoretical chapters are found first,
followed by two chapters that deal with theoretical
issues which became a subject of research. Next
presented are the articles that study aspects of
electoral behavior, followed by the papers that
analyze aspects of nationalism & national identity.
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Finally, the book concludes with three case studies
on various issues in political marketing.
This is a collective volume on present-day
globalisation with nine chapters from authors of
several academic disciplines. It covers wide aspects,
ranging from the nature, impact, challenges and
implications of globalisation to responses from a
country or community when facing globalisation
today or tomorrow. Policy suggestions are also
made. This book will hence help the reader to
understand the currently debated issues.
A successful marketing department has the power to
make or break a business. Today, marketing
professionals are expected to have expertise in a
myriad of skills and knowledge of how to remain
competitive in the global market. As companies
compete for international standing, the value of
marketing professionals with well-rounded
experience, exposure, and education has
skyrocketed. Global Perspectives on Contemporary
Marketing Education addresses this need by
considering the development and education of
marketing professionals in an age of shifting markets
and heightened consumer engagement. A
compendium of innovations, insights, and ideas from
marketing professors and professionals, this title
explores the need for students to be prepared to
enter the sophisticated global marketplace. This
book will be invaluable to marketing or business
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students and educators, business professionals, and
business school administrators.
"This book focuses on the customization of services and
communication environments to advance user
satisfaction--Provided by publisher.
Marketing Communications: A Brand Narrative Approach is a
mainstream, student-driven text which gives prominence to
the driving force of all Marketing Communications: the
imperative of Branding. The book aims to engage students in
an entertaining, informative way, setting the conceptual
mechanics of Marketing Communications in a contemporary,
dynamic context. It includes key current trends such as:
Brand narrative approach - Cases such as Dove, HarleyDavidson, Nike and World of War Craft feature real-life,
salient examples which are engaging for students and reflect
the growth of co-authored brand ‘stories’ to help build and
maintain brands by customer engagement through
meaningful dialogues. Media neutral/multi-media approach This text has a sound exploration of online and offline
synergy combining one-message delivery and multi-media
exposures, through examples of companies and political
campaigns using ‘non-traditional’ media to reach groups not
locking into ‘normal channels’. This brand new text features
an impressive mixture of real-life brand case studies
underpinned with recent academic research and market place
dynamics. The format is structured into three sections
covering analysis, planning and implementation and control of
Marketing Communications. Using full colour examples of
brands, and student-friendly diagrams, the book
acknowledges that the modern student learns visually as well
as through text.
Organizations are now recognizing the importance of demandsupply integration to their growth and success. While
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marketing and supply chain management are an essential
part of any business qualification, it is becoming increasingly
essential to understand the need for integration between
synergize marketing and SCM. Marketing and Supply Chain
Management is among the first to synergize these two
disciplines. Its holistic approach provides students with a
macro-level understanding of these functions and their
symbiotic relationship to one another, and demonstrates how
both can be managed synergistically to the benefit of the
organization. This bridge-building textbook is ideal for
students of marketing, logistics, supply chain management, or
procurement who want to understand the machinations of
business at a macro level.
Advanced Theory and Practice in Sport Marketing is the first
book to address this increasingly popular subject at an
advanced level. Where existing sport marketing texts restate
concepts learned at an introductory marketing level, this book
goes beyond, by expanding the knowledge of the student with
advanced marketing theory which is specifically related to the
crucial areas in sport marketing. Advanced Theory and
Practice in Sport Marketing is vital reading for any sport
marketing student wishing to progress their knowledge and
take their understanding of the industry to the next level.
Mobility is not just the fastest-growing technology in the
history of mankind. With potentially four billion people being
connected by mobile devices by the end of 2009, and many
people having their first internet experience over a mobile
device rather than a PC, mobility is changing people’s lives
for the better. This is a huge responsibility and test for
companies in the business. But Nokia’s CEO, Olli-Pekka
Kallasvuo, is claiming that his company has always been
good at adapting to both change and challenges. This work
examines how well the world largest cell phone manufacturer
is prepared to maintain customer’s continuous trust in their
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company and products; what is their strategy to continue
success while changing. The works examines in three steps
Nokia’s strategy execution: the corporate strategy level, the
business-level strategy, and the marketing strategy level.
Finally, the analysis results are collectively examined in the
SWOT-analysis before drawing the conclusion for which of
the various generic competitive strategies Nokia is deploying.
Addressing the specific needs of engineers, scientists, and
technicians, this reference introduces engineering students to
the basics of marketing, human resource management,
employment relations, personnel management, and financial
management. This guide will help engineering students
develop a sense for business and prepare them for the
commercial and administrative dealings with customers,
suppliers, contractors, accountants, and managers.
Economic, social, political, and cultural institutions, and
institutional change reflect shared journeys of humanity
throughout history. This edited volume explores dynamics,
trends, and implications of institutional change in emerging
markets, by focusing on theories, concepts, and mechanisms
of institutional development. Presenting research by eminent
scholars and experts engaged in education and research,
they address and discuss the most recent issues in the field,
reveals new insights into the dynamics of institutional change
for researchers interested in development of new theories
and comparative studies, especially in the era of emerging
markets. Topics range from dynamics of institutional change
and development within the Group of Twenty (G20), and the
European Union with an assessment of Brexit impact, to
institutional quality measurement, public administration
reforms, as well as emergent topics such as the effects of
energy and globalization. It provides new international
business theories, and sheds light on the way to global peace
by producing a better understanding of the dynamics of
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historical change. The book is intended for a wide range of
global audience, and should serve as a useful reference in
education and research, offering innovative and productive
discussions, as well as satisfy scholarly and intellectual
interests, regarding institutional development and a broad
spectrum of its interactions with functioning of markets and
economies.

The healthcare industry continues to undergo enormous
changes with new laws and policies, fresh innovations,
and an increasingly educated health consumer. As such,
healthcare administrators must be prepared to shift their
strategies in order to meet the demands of this dynamic
market. Essentials of Health Care Marketing, Third
Edition will provide your students with a foundational
knowledge of the principles of marketing and their
particular application in health care. Moreover, the text
offers a perspective on how these principles must shift in
response to the changing environmental forces that are
unique to this market. Important Notice: The digital
edition of this book is missing some of the images or
content found in the physical edition.
The book would serve as a standard textbook on the
subject of Industrial Marketing, and thus, will be useful
for students of management. This book is aimed at
providing better conceptual understanding of the
industrial marketing, as well as, enhancing the skills
required in its practice. The book begins with the review
of fundamentals of marketing, concepts in industrial
marketing, industrial marketing environment, gathering
market intelligence, organisational buying behaviour, and
segmentation and positioning in industrial marketing.
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Then, it goes on to give an insightful analysis of product
mix, price mix, marketing channels, marketing control,
and project marketing. The text concludes with a
discussion on commercial terms, clauses and documents
involved in the practice of industrial marketing. The text
provides eleven case studies which lend a practical
flavour to it, and illustrate the concepts discussed. Key
Features • Shows the importance and selection criteria
of marketing channels. • Explains commercial clauses
and contents of documents. • Explains difference
between product marketing and project marketing. •
Provides questions at the end of every chapter.
Interspersed with real-life examples, this book should
also prove very handy to the practicing manager. New to
this edition • Four new chapters, namely, Review of
Marketing Fundamentals, Industrial Marketing
Environment, Negotiating Sales Deals and Key Account
Management have been added. • Keeping in mind the
importance of case studies for both the students, as well
as, practitioners, four new cases have also been added
in this edition. • Besides, material is added in most of the
chapters to discuss some topics in more detail, or some
sub-topic which were missing in the earlier edition. •
Problem questions added at the end of the chapters will
help the students to understand the practical applications
of marketing concepts in real business world. • The
concepts are supported by real-life examples, diagrams
and tables to reinforce the understanding of the subjectmatter.
Businesses today face many obstacles, but one major
hurdle is optimizing sales performance and achieving
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peak levels of execution. In recent years, there has been
a significant decline in sales performance among
businesses internationally. Many professionals attribute
this disparity to the lack of attention towards certain
business techniques including “Sales Peak
Performance” and “Business to Business.” Strategies
like this lack empirical validity and further investigation
on the implementation of these approaches could
significantly impact the business world. Achieving Peak
Sales Performance for Optimal Business Value and
Sustainability is a collection of innovative research on the
methods and applications of various elements that
influence sales peak performance including personal,
organizational, and symbiotic determinants. While
highlighting topics including emotional intelligence,
personal branding, and customer relationship
management, this book is ideally designed for sales
professionals, directors, advertisers, managers,
researchers, students, and academicians seeking
current research on insights and advancements of
business sustainability and sales peak performance.
Digital technology in the form of big data and data
analytics is transforming the global economy. This book
is the first to take an open innovation perspective to the
study and practice of ecosystems, providing a novel way
of understanding the impact data has on the way
entrepreneurial firms develop.
With over 4000 entries, including key terms and
concepts covering advertising, sales promotion, public
relations, direct marketing, personal selling and emarketing, this text reflects the changing dynamics of the
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marketing profession.
A growing heterogeneity of demand, the advent of "long
tail markets", exploding product complexities, and the
rise of creative consumers are challenging companies in
all industries to find new strategies to address these
trends. Mass customization (MC) has emerged in the last
decade as the premier strategy for companies in all
branches of industry to profit from heterogeneity of
demand and a broad scope of other customer demands.
The research and practical experience collected in this
book presents the latest thinking on how to make mass
customization work. More than 50 authors from
academia and management debate on what is viable
now, what did not work in the past, and what lurks just
below the radar in mass customization, personalization,
and related fields. Edited by two leading authorities in the
field of mass customization, both volumes of the book
discuss, among many other themes, the latest research
and insights on customization strategies, product design
for mass customization, virtual models, co-design
toolkits, customization value measurement, open source
architecture, customization communities, and MC supply
chains. Through a number of detailed case studies,
prominent examples of mass customization are
explained and evaluated in larger context and
perspective.
This four-volume set introduces, on the management
side, principles and procedures of economics, budgeting
and finance; leadership; governance; communication;
business law and ethics; and human resources
practices; all in the sports context. On the marketing side
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this reference resource explores two broad streams:
marketing of sport and of sport-related products
(promoting a particular team or selling team- and sportrelated merchandise, for example), and using sports as a
platform for marketing non-sports products, such as
celebrity endorsements of a particular brand of watch or
the corporate sponsorship of a tennis tournament.
Together, these four volumes offer a comprehensive and
authoritative overview of the state of sports management
and marketing today, providing an invaluable print or
online resource for student researchers.

With a view to continue the current growth
momentum, excel in all phases of business, and
create future leadership in Asia and across the
globe, there is a felt need to develop a deep
understanding of the Asian business environment,
and how to create effective marketing strategies that
will help growing their businesses.
Addresses the art of controlling and updating your
library's collection. Discussions of the importance
and logistics of electronic resources are integrated
throughout the book.
Essentials of Health Care Marketing, Fourth Edition
will provide your students with a foundational
knowledge of the principles of marketing and their
particular application in health care. Moreover, the
text offers a perspective on how these principles
must shift in response to the changing environmental
forces that are unique to this market.
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Updated and streamlined, 'Principles of Marketing',
11th edition, tells the stories that reveal the drama of
modern marketing, reflecting the major trends and
forces that are impacting this dynamic and everchanging field.
In a groundbreaking text that will inspire literacy
educators, the authors here describe research on
low-literate, poor buyers and sellers in subsistence
marketplaces. They examine the consequent
development of an innovative marketplace literacy
educational program that enables consumer and
entrepreneurial literacy. Then, they look at the
implications of the research and the educational
program for business, education, and a variety of
disciplines and functions.
For undergraduate courses on the Principles of
Marketing. An introduction to the world of marketing
using a proven, practical, and engaging approach
Marketing: An Introduction shows students how
customer value--creating it and capturing it--drives
every effective marketing strategy. Using an
organization and learning design that includes realworld examples and information that help bring
marketing to life, the text gives readers everything
they need to know about marketing in an effective
and engaging total learning package. The Thirteenth
Edition reflects the latest trends in marketing,
including new coverage on online, social media,
mobile, and other digital technologies, leaving
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students with a richer understanding of basic
marketing concepts, strategies, and practices. Also
Available with MyMarketingLabTM This title is also
available with MyMarketingLab--an online
homework, tutorial, and assessment program
designed to work with this text to engage students
and improve results. Within its structured
environment, students practice what they learn, test
their understanding, and pursue a personalized
study plan that helps them better absorb course
material and understand difficult concepts. NOTE:
You are purchasing a standalone product;
MyMarketingLab does not come packaged with this
content. If you would like to purchase both the
physical text and MyMarketingLab search for:
0134472497 / 9780134472492 Marketing: An
Introduction Plus MyMarketingLab with Pearson
eText -- Access Card Package Package consists of:
013414953X / 9780134149530 Marketing: An
Introduction 0134132351 / 9780134132358
MyMarketingLab with Pearson eText -- Access Card
-- for Marketing: An Introduction
Strategic Shopper Marketing provides a uniquely
strategic perspective on the “anything, anywhere,
anytime” retail revolution. Following the principles
set out by leading global consultant Georg August
Krentzel, a practitioner can connect shopper
marketing principles with strategic concerns, aligning
it with other disciplines like marketing, sales and
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distribution to connect their route to purchase with
their route to market. Providing professionals with a
theoretically well-founded understanding of shopper
marketing, the book charts the history and
development of shopper marketing and describes
the newest developments and changes in the
marketplace that impact how shoppers need to be
activated to generate profitable sales and loyalty.
The book presents a guideline with examples and
numerous illustrations to develop successful shopper
marketing strategies across different sales channels.
Focused on practice, but with solid theoretical
foundations, practical insights and methodologies,
and enriched with examples, this book is ideal for
marketing practitioners at strategic levels looking to
integrate shopper marketing principles into their
organization, as well as for those less experienced
practitioners learning the principles, and those in
marketing education.
With advancing information technology, businesses
must adapt to more efficient structures that utilize the
latest in robotics and machine learning capabilities in
order to create optimal human-robot cooperation.
However, there are vital rising concerns regarding
the possible consequences of deploying artificial
intelligence, sophisticated robotic technologies,
automated vehicles, self-managing supply modes,
and blockchain economies on business performance
and culture, including how to sustain a supportive
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business culture and to what extent a strategic fit
between human-robot collaboration in a business
ecosystem can be created. The Handbook of
Research on Strategic Fit and Design in Business
Ecosystems is a collection of innovative research
that builds a futuristic view of evolving business
ecosystems and a deeper understanding of business
transformation processes in the new digital business
era. Featuring research on topics such as cultural
hybridization, Industry 4.0, and cybersecurity, this
book is ideally designed for entrepreneurs,
executives, managers, corporate strategists,
economists, IT specialists, IT consultants, engineers,
students, researchers, and academicians seeking to
improve their understanding of future competitive
business practices with the adoption of robotic and
information technologies.
This book provides the essentials to write a
successful business plan. The represented methods
and best practices have been approved over many
years in practice with many management consulting
engagements. The book is beautifully structured, it
has a pragmatic emphasis and an autodidactic
approach. The reader gets acquainted with the skills
and competencies as well as tools, required for the
planning and development of the business plan
project.
Business has been increasingly becoming global in
its scope, orientation and strategic intent. This book
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by a renowned author provides a comprehensive yet
concise exposition of the salient features, trends and
intricacies of international business. The subject
matter is presented in a lucid and succinct style so
that even those who do not have a prerequisite
knowledge of the subject can easily understand it.
The text is enriched and made more interesting by a
number of illustrative diagrams, tables and boxes.
Another significant feature is the profuse references
to Indian contexts and examples. Obsolete materials
have been deleted and new ones are added at many
places. The sixth edition of the book is characterised
by updating of information throughout, besides
significant modifications and recasting of most of the
chapters. The text is supplemented with five new
cases. The book is primarily intended for the
undergraduate and postgraduate students of
management and commerce. Besides, it will also
prove useful for the postgraduate students of
economics. Visit https://www.phindia.com/Internation
al_Business_Cherunilam for instructor’s resource
(PPTs). NEW TO THE SIXTH EDITION • Introduces
new chapters on – Global Economic, Political and
Technological Environments of Business – Global
Socio-Cultural and Demographic Environment –
International Investment and Financing – Balance of
Payments and Global Trade – Foreign Trade Policy,
Regulation and Promotion • Offers significant
revision in the chapters on – Introduction to
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International Business – WTO and Global
Liberalisation – International Monetary System and
Foreign Exchange Market – Multinational
Corporations – Globalisation – International
Operations Management – Trade and BOP of India –
India in the Global Setting – Globalisation of Indian
Business • Presents slight modifications in the
chapters on – International Trading Environment –
International Organisations • Replaces the old case
studies with five new ones to keep students abreast
of the latest practice in the field TARGET
AUDIENCE • MBA / PGDM / BBA • MCom / BCom
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