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Rates consumer products from stereos to food processors
The original research papers collected in this volume continue
the development of discrete choice analysis, of related
structural models for analysis of choice behavior, and of the
statistical theory used in inference on these models. Most
papers in the volume are revised versions of ones presented
at a 2005 conference in honor of Daniel L. McFadden, whose
fundamental research made discrete choice analysis part of
the fabric of modern economics.
Consumer Behavior, 10/e, by Hawkins, Mothersbaugh, and
Best offers balanced coverage of consumer behavior
including the psychological, social, and managerial
implications. The new edition features current and exciting
examples that are tied into global and technology consumer
behavior issues and trends, a solid foundation in marketing
strategy, integrated coverage of ethical/social issues and
outlines the consumer decision process. This text is known
for its ability to link topics back to marketing decision-making
and strategic planning which gives students the foundation to
understanding consumer behavior which will make them
better consumers and better marketers."--Publisher
description.
The editors of Consumer Reports rate a wide range of
consumer items, in an updated buying guide for new
products, which includes advice on how to purchase kitchen
appliances, automobiles, entertainment products, and home
office equipment, along with more than nine hundred product
ratings, brand repair histories, and other helpful features.
Original. 350,000 first printing.
Simon Sinek laat in ‘Begin met het Waarom’ zien dat
organisaties en leiders die zich richten op het Waarom van
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hun bedrijf succesvoller, invloedrijker en innovatiever zijn.
Leiderschapsstijlen kunnen verschillen, maar alle grote,
inspirerende leiders hebben één ding met elkaar gemeen: ze
weten dondersgoed waaróm ze doen wat ze doen. Toch
sneeuwt bij veel bedrijven het Waarom nogal eens onder in
de hectiek van de dag. ‘Begin met het Waarom’ helpt je om
het Waarom weer centraal te stellen en zo beter en
authentieker leiding te geven en je omgeving te inspireren.
Met vele voorbeelden uit de praktijk toont Sinek aan dat het
werkt. Dit boek is gebaseerd op de ideeën uit zijn TEDX-talk
over leiderschap, waarmee hij wereldwijd de aandacht trok.

For more than 38 years, millions of consumers have
turned to Edmunds' buyer's guides for their shopping
needs. This format makes it easy for consumers to get
the advice and information they need to purchase their
next new vehicle. Readers benefit from features such as:
- Comprehensive vehicle reviews - Easy-to-use charts
that rate competitive vehicles in popular market
segments - Expanded in-depth advice on buying and
leasing - Editors' and consumers' ratings - High-quality
photography - Editors' Most Wanted picks in 29 vehicle
categories In addition to these features, vehicle shoppers
can benefit from the best that they've come to expect
from the Edmunds name: - In-depth articles on all-new
vehicles - Crash test ratings from the National Highway
Traffic Safety Administration and the Insurance Institute
for Highway Safety - Warranty information - Previews of
future vehicles not yet for sale
La 4e de couverture indique : Cet ouvrage, à la fois
complet et concis, a pour objectif d'offrir aux étudiants de
1er cycle des filières économiques, commerciales une
introduction conceptuelle aux statistiques et à leurs
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applications. L'ouvrage comporte treize chapitres traitant
de façon simple et claire les sujets majeurs en
statistiques, de l'analyse des données à l'analyse de la
régression simple et multiple, en passant par la théorie
probabiliste, les méthodes d'échantillonnage, l'estimation
par intervalle et les tests d'hypothèses. La
compréhension des concepts statistiques présentés
dans cet ouvrage ne requiert aucun outil mathématique
autre que la connaissance de l'algèbre. L'un des atouts
de cet ouvrage est son orientation clairement affichée
vers l'application concrète des statistiques au travers
d'exemples récents issus du monde économique réel,
illustrant les concepts statistiques présentés dans
chaque chapitre ou encore au travers d'exercices fondés
sur des données réelles. L'objectif de cette démarche est
de montrer aux étudiants comment les statistiques
participent à la prise de décision quasi-quotidienne dans
les entreprises. L'accent est mis sur l'utilisation pratique
des différents outils statistiques, grâce à la présentation
des techniques de programmation sous trois logiciels :
Excel 2013, StatTools et Minitab.
"We are all DigiMarketers now - or we should be. The
authors have for the first time provided a lucid, hype-free,
business-based and practical guide to the new age of
marketing: it is a kind of digital Baedeker, which should
be on every businessman's book-shelf." —Miles Young,
Chairman, Ogilvy & Mather Asia Pacific "The digital
frontier is now the center of our universe. As Kent
Wertime and Ian Fenwick show, marketers must seize
this digital opportunity to accelerate their market growth."
—John A. Quelch, Senior Associate Dean and Lincoln
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Filene Professor of Business Administration, Harvard
Business School "Too many advertisers are stuck in the
primordial soup when it comes to their digital marketing
strategy. However, they need to evolve fast if they are to
survive in a multi-channel landscape. This timely book
acts like an Origin of the Species, steering hesitant brand
owners through the complexities of the digital
ecosystem. An impressive blend of academic theory,
professional insight and practical advice." —Paul KempRobertson, Co-founder & Editorial Director, Contagious
www.contagiousmagazine.com "DigiMarketing: The
Essential Guide to New Marketing & Digital Media is a
clear call for companies to evolve their marketing
practice. This book is essential reading for anyone
seeking a roadmap to the future of business." —Dipak C.
Jain, Dean, Kellogg School of Management "The rise of
conversational media new forms of distribution - from
blogs to mobile platforms - challenge traditional
approaches to marketing, and require every business to
have a transition plan. Kent Wertime and Ian Fenwick
have written a book that is required reading for any
marketers interested in successfully making that
transition." —John Battelle, CEO and Founder, Federated
Media Publishing and Author, The Search "Kent Wertime
and Ian Fenwick have written the definitive guide to
marketing in the digital age. But Digimarketing does
more than educate marketing professionals. It describes
the new media landscape brilliantly, making it an
essential read for anyone who hopes to understand the
most important technological revolution of the past fifty
years. I wore out three yellow highlighters before
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realizing that every sentence and every paragraph is
worth committing to memory." —Norman Pearlstine,
Former Editor-in-Chief, Time Inc. and Managing Editor,
The Wall Street Journal, Senior Advisor,
Telecommunications & Media, The Carlyle Group
In today's marketplace, there are an array of products
that can be purchased and several ways to buy them.
Consumers today are faced with numerous choices
when deciding on which products to purchase. The
choice ultimately comes down to the consumers specific
wants and needs. "Is this the right product for me? Will I
get my money's worth in this product? Which brand is
the best for me?" What it all comes down to is... Are
consumers doing their homework to determine the best
value out there that will fulfill their wants and needs?
Consumer Reports Buying Guide 2007 is an ideal
resource for consumers. It's a one-stop source for
making intelligent, money saving purchases for all home
buying needs. This compact reference guide contains
over 900 brand-name ratings along with invaluable
information on what products are available, important
features, latest trends and expert advice for: -Home
office equipment -Digital cameras and camcorders
-Home entertainment -Cellular Phones -Home and yard
tools -Kitchen appliances -Vacuum cleaners and
washing machines -Reviews of 2007 cars , minivans,
pickups and SUV's -And so much more! From
refrigerators to home theater systems, Consumer
Reports Buying Guide 2007 prepares consumers with
pertinent information in selecting a suitable product for
their needs. Using this guide will ultimately pay off in
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valuable product knowledge, time saved, and perhaps
paying a lower price.
Based on tests conducted by Consumers Union, this
guide rates new cars based on performance, handling,
comfort, convenience, reliability, and fuel economy, and
includes advice on options and safety statistics.
Updated for 2005, this guide contains authoritative
evaluations of more than 150 new 2005-model of cars,
minivans, and sport-utility vehicles. Includes shopping
tips and the latest retail and dealer-invoice prices to
guide readers to the best new-car deals. Original.
The Media Handbook provides a practical introduction to
the complete media planning and buying process.
Emphasizing basic media planning and buying
calculations along with the practical realities of offering
plan alternatives and evaluating the pl "This work is
suitable for faculty who teach advertising, as well as
students of advertising media planning." CHOICE
The consumer edition of the authoritative price guide
includes retail data on domestic and imported cars,
trucks, and vans, acceptable mileage ranges, and costs
of specific optional factory features.
As Toyota skids into an ocean of problems and
uncertainty continues in the U.S. automotive industry,
Lemon-Aid Used Cars and Trucks 20112012 shows
buyers how to pick the cheapest and most reliable
vehicles from the past 30 years. Lemon-Aid guides are
unlike any other car and truck books on the market. Phil
Edmonston, Canada’s automotive Dr. Phil for 40 years,
pulls no punches. Like five books in one, Lemon-Aid
Used Cars and Trucks is an expos of car scams and gas
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consumption lies; a do-it-yourself service manual; an
independent guide that covers beaters, lemons, and
collectibles; an archive of secret service bulletins
granting free repairs; and a legal primer that even
lawyers cant beat! Phil delivers the goods on free fixes
for Chrysler, Ford, and GM engine, transmission, brake,
and paint defects; lets you know about Corvette and
Mustang tops that fly off; gives the lowdown on Honda,
Hyundai, and Toyota engines and transmissions; and
provides the latest information on computer module
glitches.
Includes retail data on domestic and imported cars,
trucks, and vans; acceptable mileage ranges; and costs
of specific optional factory features.
The ultimate used car buyer's guide introduces readers to
helpul techniques, strategies, and tips for finding the best
used vehicle while providing profiles and ratings for more than
250 cars, trucks, SUVs, and minivans, as well as crash-test
data, safety features, reliability history, and listings of recalls.
Original. 200,000 first printing.
Applied Statistics in Business & Economics 2e provides a
comprehensive introduction to Statistics concepts and
applications in business and economics. The text and
Student CD provide state of the art integration of technology
in order to focus on the important practical concepts and
applications as opposed to mechanics.
Canada's automotive "Dr. Phil" says there's never been a
better time to buy a new car or truck, thanks to a stronger
Canadian dollar, a worldwide recession driving prices
downward, and a more competitive Japanese auto industry
that's still reeling from a series of natural disasters.
The Mobil Travel Guides 2001 are the perfect travel planners
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no matter where in America you want to go. Revised and
updated, these comprehensive titles are exhaustively
researched to provide travelers with reliable advice on finding
good values, quality service, and the distinctive attractions
that give a destination its character. each book.
A step-by-step guide to getting the right car at the best price
explores a wide range of available financing options,
discussing the buy versus lease alternative, the ins and outs
of vehicle pricing, the negotiation process and dealership
experience, trade-in prices, and other helpful strategies,
advice, and facts. Original. 25,000 first printing.
Features recommendations and ratings on hundreds of small,
medium, and large-sized cars based on quality, economy,
performance, and comfort standards, with judgments on
crash protection, and assessments of available options
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