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?Der Handel von Produkten und Dienstleistungen über
das Internet hat sich längst etabliert. Viele Unternehmen
versprechen sich durch eine Internationalisierung ihrer
Handelsgeschäfte zusätzliche Wachstumsimpulse. Die
Erarbeitung und Umsetzung einer internationalen
Strategie ist im Onlinehandel mit einer Reihe von
Herausforderungen verbunden. Rechtliche
Fragestellungen, kulturelle Unterschiede und
transportlogistische Themen müssen landesspezifisch
berücksichtigt werden, um eine erfolgreiche
Geschäftsausweitung zu erreichen. Dieses Buch
beschreibt Theorien, Grundlagen und Komponenten zur
Internationalisierung von Electronic Commerce. Darauf
aufbauend wird ein für E-Commerce-Unternehmen
spezifisches Prozessmodell zur Strategieformulierung
und -umsetzung entwickelt. Mit der Beschreibung und
situativen Beurteilung praxisrelevanter Lösungen eignet
sich das Buch gleichermaßen für Lehr- und
Anwendungszwecke.
"This 10-volume compilation of authoritative, researchbased articles contributed by thousands of researchers
and experts from all over the world emphasized modern
issues and the presentation of potential opportunities,
prospective solutions, and future directions in the field of
information science and technology"--Provided by
publisher.
The main objective of logistics is to co-ordinate the
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movement of products through the supply chain in a way
that meets customer requirements at minimum cost. In
the past this cost has been defined in purely monetary
terms. As concern for the environment rises, companies
must take more account of the external costs of logistics
associated mainly with climate change, air pollution,
noise, vibration and accidents. Green Logistics analyses
the environmental consequences of logistics and how to
deal with them. Written by a leading team of logistics
academics, the book examines ways of reducing these
externalities and achieving a more sustainable balance
between economic, environmental and social objectives.
Data collection allows today’s businesses to cater to
each customer’s individual needs and provides a
necessary edge in a competitive market. However, any
breach in confidentiality can cause serious
consequences for both the consumer and the company.
The Handbook of Research on Emerging Developments
in Data Privacy brings together new ideas on how to deal
with potential leaks of valuable customer information.
Highlighting the legal aspects of identity protection, trust
and security, and detection techniques, this
comprehensive work is a valuable resource for any
business, legal, or technology professional looking to
improve information security within their organization.
In recent years, our world has experienced a profound
shift and progression in available computing and
knowledge sharing innovations. These emerging
advancements have developed at a rapid pace,
disseminating into and affecting numerous aspects of
contemporary society. This has created a pivotal need
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for an innovative compendium encompassing the latest
trends, concepts, and issues surrounding this relevant
discipline area. During the past 15 years, the
Encyclopedia of Information Science and Technology
has become recognized as one of the landmark sources
of the latest knowledge and discoveries in this discipline.
The Encyclopedia of Information Science and
Technology, Fourth Edition is a 10-volume set which
includes 705 original and previously unpublished
research articles covering a full range of perspectives,
applications, and techniques contributed by thousands of
experts and researchers from around the globe. This
authoritative encyclopedia is an all-encompassing, wellestablished reference source that is ideally designed to
disseminate the most forward-thinking and diverse
research findings. With critical perspectives on the
impact of information science management and new
technologies in modern settings, including but not limited
to computer science, education, healthcare, government,
engineering, business, and natural and physical
sciences, it is a pivotal and relevant source of knowledge
that will benefit every professional within the field of
information science and technology and is an invaluable
addition to every academic and corporate library.
The unprecedented Covid-19 crisis revealed the scale
and scope of a new type of economy taking shape in
front of our very eyes: the digital economy. This book
presents a concise theoretical and conceptual framework
for a more nuanced analysis of the economic and
sociological impacts of the technological disruption that
is taking place in the markets of goods and services,
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labour markets, and the global economy more generally.
This interdisciplinary work is a must for researchers and
students from economics, business, and other social
science majors who seek an overview of the main digital
economy concepts and research. Its down-to-earth
approach and communicative style will also speak to
businesses practitioners who want to understand the
ongoing digital disruption of the market rules and
emergence of the new digital business models. The book
refers to academic insights from economics and
sociology while giving numerous empirical examples
drawn from basic and applied research and business. It
addresses several burning issues: how are digital
processes transforming traditional business models?
Does intelligent automation threaten our jobs? Are we
reaching the end of globalisation as we know it? How
can we best prepare ourselves and our children for the
digitally transformed world? The book will help the reader
gain a better understanding of the mechanisms behind
the digital transformation, something that is essential in
order to not only reap the plentiful opportunities being
created by the digital economy but also to avoid its many
pitfalls.
For the undergraduate and graduate e-commerce course
in any business discipline. This comprehensive, marketleading text emphasizes the three major driving forces
behind e-commerce to provide a coherent conceptual
framework for understanding the field: technology
change, business development, and social issues.
Embarking on electronic business is a challenging task. There
is also a lack of clear understanding and comprehensive
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analysis of various issues and domains of electronic
business. This book offers a very comprehensive analysis of
concepts, models and infrastructures of e-business. It also
presents unique observations of current e-business practices
for different organizations in different economies and provides
insights on the future of current leading businesses on the net
and the trends of e-business. The volume will be an effective
and indispensible reference book for professionals who are
interested in or dealing with e-business and businesses that
are embarking on e-business.
"This encyclopedia provides a thorough examination of
concepts, technologies, policies, training, and applications of
ICT in support of economic and regional developments
around the globe"--Provided by publisher.
This internationally conducted study of the latest construction
industry practices addresses a broad range of Information
and Communication Technology applications. Drawing on
research conducted in the US and UK, this book presents the
state of the art of various ebusiness processes, and
examines BIM, virtual environments and mobile technologies.
Innovation is a theme that runs throughout this book, so in
addition to the direct impact of these new technical
achievements, it also considers the management styles that
helped them to emerge. Examples from industry are
illustrated with case studies and presented alongside
research from some of the best known academics in this field.
This book is essential reading for all advanced students and
researchers interested in how ICT is changing construction
management and the construction industry.
From the few tickets that were sold by Alaska Airlines and
former British Midland in December 1995 via the industry’s
first airline booking engine websites, global online travel has
grown to generate today more than half a trillion dollars in
annual revenue. This development has brought significant
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changes to the airline business, travel markets, and
consumers. Today, airlines worldwide not only use ecommerce for online marketing and selling but also as a
platform to offer unique services and capabilities that have no
counterpart in the physical world. This book is an in-depth
introduction to airline e-commerce. It covers a broad scope of
areas that are essential to an airline’s ongoing digital
transformation. Digital properties & features E-marketing Esales & distribution Web customer service E-commerce
organization E-commerce strategy Written by an airline ecommerce expert and illustrated with numerous examples of
leading airlines in this area, Dr. Hanke provides for
comprehensive "behind-the-scenes" details of how airline ecommerce works. This book is a crucial companion for
students and practitioners alike because it allows the reader
to acquire a thorough foundation of airline e-commerce.
Furthermore, the book enables the reader to appreciate the
ramifications of airline e-commerce in certain corporate areas
and to take effective action for a successful e-commerce
strategy.
Multimedia services involve processing, transmission and
retrieval of multiple forms of information. Multimedia services
have gained momentum in the past few years due to the easy
availability of computing power and storage media. Societyisd
emandinghumanlikeintelligentbehaviour,suchasadaptationand generalization,
from machines every day. With this view in mind, researchers
are working on fusing intelligent paradigms such as arti?cial
neural networks, swarm intelligence, arti?cial immune
systems, evolutionary computing and multiagents with
multimedia services. Arti?cial neural networks use neurons,
interconnected using various schemes, for fusing learning in
multimedia-based systems. Evolutionary c- puting techniques
are used in tasks such as optimization. Typical multiagent
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systems are based on Belief-Desire-Intention model and act
on behalf of the users. Typical examples of intelligent
multimedia services include digital - braries, e-learning and
teaching, e-government, e-commerce, e-entertainment, ehealth and e-legal services. This book includes 15 chapters
on advanced tools and methodologies pertaining to the
multimedia services. The authors and reviewers have ctributed immensely to this research-oriented book. We believe
that this - search volume will be valuable to professors,
researchers and students of all disciplines, such as computer
science, engineering and management. We express our
sincere thanks to Springer-Verlag for their wonderful e- torial
support.
Blockchain technology facilitates a decentralized database
where business is rendered transparent without the
involvement of middlemen. The first use of this technology
was its application in digital currency (bitcoin). However, other
potential uses of blockchain are yet to be explored. It is
expected to have a major impact on cyber security, the
internet of things, supply chain management, market
prediction, governance, information management, and
financial transactions, among others. Blockchain has
redesigned the way in which people deal with their money
due to its effectiveness, especially in terms of security.
Therefore, from the data analytics point of view, investigation
of the application of blockchain technology in a wide range of
domains is crucial. In this context, this book provides a broad
picture of the concepts, techniques, applications, and open
research directions in this area, and will serve as a single
source of reference for acquiring knowledge on this emerging
technology.
An international bestseller, BUSINESS: The Ultimate
Resource is a one-stop reference and interactive tool
covering all aspects of today's world of work. Unique,
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authoritative, and wide-ranging, it offers practical and
strategic advice for anyone doing business today. Written with
a team of world-class writers and editors, it is an essential
desk reference for managers, MBA and business students
and for small business owners worldwide. Fully updated and
revised for this new edition, BUSINESS features: Best
Practice: over 170 essays from a stellar cast of business
thought leaders including C. K. Prahalad, Gary Hamel and
John Kotter Actionlists: practical solutions to everyday
business challenges Management Library: time-saving
digests of more than 100 of the world's best business books
Dictionary: jargon-free definitions of more than 7,000 terms
Giants : revised biographies of many of the world's most
influential gurus and pioneers

Die aktualisierte Einführung in die moderne
Wirtschaftsinformatik von Kenneth C. Laudon, Jane P.
Laudon und Detlef Schoder in der nun zweiten,
vollständig überarbeiteten und erweiterten
deutschsprachigen Auflage begreift Informationssysteme
als soziotechnische Systeme und vermittelt diese aus
den drei Perspektiven Technik, Management und
Organisation. Die Basis dafür ist die 11. Auflage des
amerikanischen Weltbestseller-Lehrbuchs Management
Information Systems. Managing the Digital Firm von
Kenneth C. Laudon und Jane. P. Laudon, dessen
Übersetzung Prof. Dr. Detlef Schoder (Universität zu
Köln) grundlegend überarbeitet, in Teilen erweitert und
auf die Spezifika sowie Bedürfnisse Studierender und
Dozenten im deutschsprachigen Raum angepasst hat.
Dazu integriert das Buch die Erkenntnisse der beiden
Schwesterdisziplinen Information Systems und
Wirtschaftsinformatik. Das vierfarbige Werk ist didaktisch
Page 8/19

Acces PDF Kenneth C Laudon Ecommerce 4th
Edition
und optisch stringent aufgebaut und unterstützt die
strukturierte Aneignung des Inhalts. Dazu zählen
kapitelbezogene Lernziele, Leitfragen, Gruppenprojekte,
rekapitulierende wie auch weiterführende inhaltliche
Übungsfragen, eine Zusammenstellung der
Schlüsselbegriffe sowie ein ansprechendes Layout.
Darüber hinaus illustrieren zahlreiche reale Fallstudien,
Projekte und Beispiele die Vielschichtigkeit,
Umfänglichkeit und Praxisrelevanz der
Wirtschaftsinformatik. Ein umfangreiches
Literaturverzeichnis sowie zusätzliche Online-Materialien
ergänzen den präsentierten Stoff.
This book is a general introduction to managing a small
business. The book is meant to be a general, and
simplified, introduction to the subject matter. This book
treats small business management as a practical human
activity rather than as an abstract theoretical concept.
The hope is to teach concepts that can be immediately
applied to “real world” experiences and case studies.
This book incorporates the use of technology and ebusiness as a way to gain a competitive advantage over
larger rivals. Technology is omnipresent in today’s
business world and small businesses must use it to their
advantage. Practical discussions and examples of how a
small business can use these technologies without
having extensive expertise or expenditures are found
within the readings. Cash flow is extremely important to
small businesses. This book explicitly acknowledges the
constant need to examine how decisions affect cash flow
by incorporating cash flow impact content. As the
lifeblood of all organizations, cash flow implications must
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be a factor in all business decision-making. Finally, this
book recognizes the need to clearly identify sources of
customer value and bring that understanding to every
decision. Decisions that do not add to customer value
should be seriously reconsidered.
InCoGITE is “International Conference on Global
Innovation and Trend in Economy”. InCoGITE on 2019
was held on November 7, 2019 in Pelita Harapan
University (Building D | 5th floor), Karawaci, Tangerang –
Indonesia. The conference was hosted by Pelita
Harapan University, Swiss German University and
Multimedia Nusantara University. The InCoGITE-2019
focus on “Innovation Challenges toward Economy 4.0”.
The conference aims to provide opportunities to
exchange research ideas and produce new insights. This
opportunity also could be used as a way to broaden
international network.
In emerging and global economies, e-commerce and ebusiness have become increasingly necessary
components of business strategy and strong catalysts for
economic development. Strategic and Pragmatic EBusiness: Implications for Future Business Practices
disseminates information on the new practices and
techniques in e-business and promotes a better
understanding of contemporary issues and solutions to
existing and emerging challenges. Making prospective
audiences aware of concurrent business needs, models,
trends, methods, and techniques, this books targets: ecommerce vendors, business managers, entrepreneurs,
software industries, the digital media world, and online
merchants who wish to build strong consumer brands.
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Topical and timely, this breakthrough text analyzes the
relationship between international business operations
and information technology. First, it assesses the impact
of current developments in IT on the operation of
multinational corporations, both on a practical and
theoretical level, and explores how IT can improve
competitive advantage. Second, it moves on to
investigate how doing business in an international
environment affects the design, implementation and
management of information systems for global
enterprises. Offering a much-needed overview of the key
trends in IT and global business management, this
multidisciplinary book contains contributions from the
fields of IT, international business, business
development and marketing. Essential reading for
academics, students and practitioners in the fields of IT,
international business and strategy, it includes unique
case studies of global companies to complement and
illuminate the theoretical grounding of each chapter, and
raise issues of real relevance to managers working
internationally.
In the digital era, information is the most valuable
resource, and protecting one’s assets is a constant
struggle for both individuals and organizations. Analyzing
Security, Trust, and Crime in the Digital World explores
techniques and technologies used to secure data and
prevent intrusion in virtual environments. Within these
pages, computer scientists, programmers, engineers,
and practitioners will find meaningful research on
intrusion detection and authentication techniques in
order to further defend their own systems and protect the
Page 11/19

Acces PDF Kenneth C Laudon Ecommerce 4th
Edition
information therein.
"In 2012, U.S. and European firms accounted for the
highest share of revenue generated by the top
international architecture and engineering firms in Africa,
at 27 and 31 percent, respectively," according to a U.S.
International Trade Commission trade brief. These
findings show that the growth of company revenues in an
overseas market does not just have to depend on the
sale of manufactured products or agricultural
commodities. Opportunities also exist for service
providers. International Trade in Services: Effective
Practice and Policy addresses a reality that receives
minimal attention in the current debate about
international trade—how the export and import of services
drive a significant portion of international trade. The
United States has a US$269 billion surplus in trade in
services with the world. On other hand, U.S. trade in
goods with the world continues to experience a wide
trade deficit of US$946 billion. Nevertheless, U.S. policy
response focuses mainly on the manufacturing and
agricultural sectors. In addition, as an international trade
educator in business schools at different universities,
many of the textbooks emphasize the various aspects of
importing and exporting goods. Workshops aimed to
educate and inform the business community also focus
on the trade in goods. Consequently, business students
and practitioners miss another important component of
international trade that presents opportunities—trade in
services. The book provides a simple, yet thorough,
introduction on how to export a service to an overseas
market. The book will guide its audience with a step-byPage 12/19
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step process on exporting a service from research to
strategy to implementation. Furthermore, the book will
highlight the opportunities presented by the internationallevel General Agreement on Trade in Services (GATS)
and bilateral and regional-level reciprocal trade
agreements. Service providers will be able to use the
book as a guide to start the export process successfully
with the first step. Essentially, the book will provide
results in the following areas: Time saving—The step-bystep process, which highlights various programs, and the
list of key resources will save future exporters of a
service the time that they would spend trying to just
understand another market. Frustration reduction—The
book’s outline of the formal mechanisms available to
service exporters will save them from the frustration that
may arise from encountering trade practices, some of
which can also be very costly, in different markets that
make it difficult to compete against local service
providers. Money saving—Having substantive knowledge
of formal mechanisms and key resources that help to
reduce the risks associated with exporting to another
market, such as not receiving payment, will help the
services-based exporter to use its financial resources
more efficiently while reducing its risk of nonpayment.
This book constitutes the thoroughly refereed
postproceedings of the 2nd International Conference on
Trends in Enterprise Application Architecture, TEAA
2006. It identifies issues in enterprise application
architecture and proposes as well as evaluates a
solution. Topics of interest include model driven
architecture, enterprise development environments,
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service oriented architecture, data integration, enterprise
grid computing, load balancing, and enterprise
component platforms.
This introductory book on Management Information
Systems (MIS) is designed to serve as a text for the
students of management (BBA and MBA) and computer
applications (BCA and MCA). Today, many management
information systems are in widespread use by the
managers at operational, middle and senior levels. This
book will be equally useful to working executives and
professionals who wish to grasp the essentials of
management information systems. This book discusses
all the major areas in information systems with
contemporary issues and their effects on business and
organization. The main focus is on practical orientation
and application of information systems and the emphasis
is on real business scenarios. Each chapter provides
spotlights on organization, technology or management
related to the topics discussed. The book provides a
broad treatment of the core topics of MIS, namely
databases, data communication, e-commerce, supply
chain management, customer relationship management,
decision support systems, knowledge management, and
also the ethical and social issues involved in information
systems. It also discusses the development
methodologies of system analysis and design which
enable the actual information systems to be built to meet
the needs of an organization. Case studies based on
management of business information provide the
students with insight into the actual processes involved.
As communication and leadership skills are both
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essential for personal and organizational success, new
approaches and management styles are continuously
being sought. Emerging technologies, automation
opportunities, and a diverse workforce are just a few of
the challenges business professionals must be prepared
for in today’s workplace environment. The Handbook of
Research on Strategic Communication, Leadership, and
Conflict Management in Modern Organizations provides
emerging research exploring the theoretical and practical
aspects of managing and solving conflicts, and
introduces updated approaches for refining
communication and leadership skills. Featuring coverage
on a broad range of topics such as emotional
intelligence, organizational crises, and virtual team
management, this book is ideally designed for
professionals, leaders, managers, and human resource
specialists seeking current research on developing the
skills and consciousness needed to effectively
communicate, negotiate, and collaborate in diverse
organizations.
Designed for courses in MIS, E-Commerce, and
Management and E-Business.With relevant coverage of
today's Digital Firm that is fully integrated throughout the
text, the authors clearly illustrate the impact of
information technology on business through vivid
examples, engaging and interactive exercises, and the
most current information.
Corporations have a social responsibility to assist in the
overall well-being of their employees through the
compliance of moral business standards and practices.
However, many societies still face serious issues related
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to unethical business practices. Social Issues in the
Workplace: Breakthroughs in Research and Practice is a
comprehensive reference source for the latest scholarly
material on the components and impacts of social issues
on the workplace. Highlighting a range of pertinent topics
such as business communication, psychological health,
and work-life balance, this multi-volume book is ideally
designed for managers, professionals, researchers,
students, and academics interested in social issues in
the workplace.
The internet is established in most households worldwide
and used for entertainment purposes, shopping, social
networking, business activities, banking, telemedicine,
and more. As more individuals and businesses use this
essential tool to connect with each other and consumers,
more private data is exposed to criminals ready to exploit
it for their gain. Thus, it is essential to continue
discussions involving policies that regulate and monitor
these activities, and anticipate new laws that should be
implemented in order to protect users. Cyber Law,
Privacy, and Security: Concepts, Methodologies, Tools,
and Applications examines current internet and data
protection laws and their impact on user experience and
cybercrime, and explores the need for further policies
that protect user identities, data, and privacy. It also
offers the latest methodologies and applications in the
areas of digital security and threats. Highlighting a range
of topics such as online privacy and security, hacking,
and online threat protection, this multi-volume book is
ideally designed for IT specialists, administrators,
policymakers, researchers, academicians, and upperPage 16/19
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level students.
As business becomes more globalized and developed
within the era of the internet, marketing activities are
affected by evolving technologies. Challenges arise in
addressing the issues of cross-policy and cross-border
business in the digital age. Internet Taxation and ERetailing Law in the Global Context provides emerging
research on the methods and approaches to determine
the appropriate tax policies for e-retailers within the
global framework. While highlighting topics such as crossborder taxation, digital economy, and online
management, this publication explores the developing
avenues of online financial analysis and taxation. This
book is an important resource for business leaders,
financial managers, investors, consumers, researchers,
and professionals seeking current research on the
different issues surrounding online business and ecommerce from an international standpoint.
"This book reviews issues and trends in security and
privacy at an individual user level, as well as within
global enterprises, covering enforcement of existing
security technologies, factors driving their use, and goals
for ensuring the continued security of information
systems"--Provided by publisher.
Compiles top research from the world's leading experts
on many topics related to electronic commerce. Covers
topics including mobile commerce, virtual enterprises,
business-to-business applications, Web services, and
enterprise methodologies.
Studieboek voor het hoger onderwijs.
This textbook introduces readers to digital business from
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a management standpoint. It provides an overview of the
foundations of digital business with basics, activities and
success factors, and an analytical view on user behavior.
Dedicated chapters on mobile and social media present
fundamental aspects, discuss applications and address
key success factors. The Internet of Things (IoT) is
subsequently introduced in the context of big data, cloud
computing and connecting technologies, with a focus on
industry 4.0, smart business services, smart homes and
digital consumer applications, as well as artificial
intelligence. The book then turns to digital business
models in the B2C (business-to-consumer) and B2B
(business-to-business) sectors. Building on the business
model concepts, the book addresses digital business
strategy, discussing the strategic digital business
environment and digital business value activity systems
(dVASs), as well as strategy development in the context
of digital business. Special chapters explore the
implications of strategy for digital marketing and digital
procurement. Lastly, the book discusses the
fundamentals of digital business technologies and
security, and provides an outline of digital business
implementation. A comprehensive case study on
Google/Alphabet, explaining Google's organizational
history, its integrated business model and its market
environment, rounds out the book.
As concern for the environment rises, companies must
take more account of the external costs of logistics
associated mainly with climate change, air pollution,
noise, vibration and accidents. Green Logistics analyzes
the environmental consequences of logistics and how to
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deal with them. Written by a leading team of logistics
academics, the book examines ways of reducing these
externalities and achieving a more sustainable balance
between economic, environmental and social objectives.
It examines key areas in this important subject including:
carbon auditing of supply chains; transferring freight to
greener transport modes; reducing the environmental
impact of warehousing; improving fuel efficiency in
freight transport; reverse logistics for the management of
waste. The new edition is completely updated throughout
with new methodologies and case studies to illustrate the
impact of green logistics in practice.
In order for an organization to thrive, it is essential to
develop key strategies for interaction, leadership, and
management within diverse settings. Refining these skills
ultimately aids in the arbitration of any potential conflicts
that may arise during intra-organizational interactions.
The Handbook of Research on Effective Communication,
Leadership, and Conflict Resolution evaluates
operational strategies and interpersonal skill
development for the successful leadership and
management of modern organizations. Highlighting
various governance and interaction techniques that
assist in mediating organizational controversies, this
handbook of research is a vital source for professionals,
leaders, managers, and human resource specialists
interested in developing skills needed to efficiently
communicate, collaborate, and negotiate across
differences within an organization.
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