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Explains how faculty members can improve their teaching methods or how accounting units can improve their curricula/programs.
In most African countries, banana production has been consigned to subsistence production. However, a few countries, especially
in Francophone West Africa, have recognised the commercial importance of banana, and have used their special relationship with
France to export bananas. This has led to the dualization of the banana sector, with the traditional system existing side by side
with a modern sector geared towards export trade. This book is one of the few comprehensive studies that have incorporated both
the agronomic and economic aspects of banana production and marketing in Africa. It looks at all facets of banana production,
from an historical perspective to the various traditional and modern technologies involved. The marketing aspect covers both the
domestic and international trade, with emphasis on the preferential (ACP / DOM Lome Convention) and the open markets of the
European Union. The book is a major contribution to understanding the internationalisation of the banana trade and to its everincreasing investment portfolio, as the backbone of many a developing tropical economy. Although the emphasis is placed on
Cameroon, other relevant African, tropical and subtropical banana-producing countries are mentioned where necessary, especially
in the export sector where a degree of competition existed. Further, agricultural practices, soils, meteorological and climatological
characteristics, pests and diseases, personnel and banana varieties grown, mean that findings in Cameroon are of relevance to
other banana-producing countries, especially in Africa. Meanwhile, other African and tropical countries still contemplating entry into
banana exports would benefit from the Cameroon experience. The book is of especial relevance to agronomists, entomologists,
economists, farm managers, government policy makers, large, medium and small scale banana growers, and students and
teachers in universities and schools of agriculture.
This text is an introductory course in management accounting for those seeking an understanding of basic principles and
underlying concepts without detailed technical knowledge. It has a strong practical emphasis, with plenty of examples taken from
the real world as well as numerical examples with step-by-step explanations.
In order to survive in the changing business environment,organisations should rethink their strategic philosophy and the role of
management accounting. The primary focus of this book is on techniques and concepts of cost and management accounting for
strategic business decisions.It focuses on both conventional and contemporary issues.The book will serve as a reference source
for practicing accountants, senior executives and managers working in human resources, operations, and accounting divisions. As
the principal focus of this book is on conceptual foundations, it would also be ideal for courses in graduate programs such as
master's degree, MBA or Executive MBA.
Costing for the Fashion Industry is a practical, easy-to-use guide to the manufacture, sourcing and risk management methods
essential to make a new fashion business venture financially viable. Each chapter focuses on a theme, such as entrepreneurship,
time constraints, global awareness and new markets and sourcing, alongside practical exercises and detailed industry case
studies to put the theory into context. This second edition explores capital investment decisions, the changing nature of cost and
the importance of global awareness and new markets, as well as expanded coverage of internationalization strategies for SMEs.
This book adopts a new and accessible approach to helping readers understand how management accounting contributes to
decisions in a variety of organisational contexts. It sets out clear explanations of practical management accounting techniques in
the context of the application of these techniques to decisions. It recognizes practice through case studies and summarises
published research. Uniquely, it examines the analytical and critical issues that often influence decision makers operating within
private and public sector organisations. Key features include: - Case studies of varying complexity that will allow students to work
at their own level - Summaries of important research articles - Key learning objectives and end of chapter questions.
Confused by accounting? Problem solved. Schaum's Outline of Principles of Accounting I helps you understand basic accounting
concepts and offer extra practice on topics such as debits, credits, the chart of accounts, the ledger, inventory measurement, net
realizable value, recovery of bad debts, and methods for computing interest. Coverage also includes fixed assets, depreciation
and scrap value, methods of depreciation, payroll, and payroll taxes.

For undergraduate or MBA-level managerial accounting courses. An essential tool for understanding how to make
effective economic decisions. In today's troubled economy, it's important to show students how managerial decisions can
affect business costs.Introduction to Management Accounting helps to enhance students' ability to make effective
economic decisions by encouraging them to understand the inner-workings of the concepts, rather than solely focusing
on technique memorization. Overall, this text describes both theory and common practices in a way that will help
students produce information that's useful in day-to-day decision-making. The fifth edition includes new and revised
material on real-businesses and ethics.
Inhaltsangabe:Abstract: The intensity of competition in the tourism business, especially in the hotel industry has
continuously grown during the last years. This development leads to the situation that capital investments in the
hospitality industry are connected with ever increasing risks. In order to minimize these risk potentials, a detailed
evaluation of the competitiveness and market compatibility of a planned project is an essential part of any project
development process. Those analyses are covered in the course of a feasibility study which encloses all aspects that
influence the success of a hotel project. In this context, a feasibility study serves as an information tool for project
developers, investors, tenants, hotel operators and financiers in order to make decisions with regard to a specific hotel
project. The preparation of a feasibility study requires the combination of a multitude of aspects, hence input from all
participants in the project development process. Getting hold of information and the appropriate usage of this information
is crucial in order to ensure the success of a study. The main objective of this diploma thesis is to identify the most
important and current issues in feasibility evaluation of hotel projects. In practice, many studies are prepared following a
fixed model, which has not been changed for years. However, the hospitality industry is highly competitive and dynamic,
new additions to the existing supply therefore need to be analyzed very carefully. The focus of this diploma thesis is
specifically put on the hospitality industry. This means that feasibility evaluation for other types of project development in
the tourist industry is not subject to this study. The aim of the thesis is on the one hand to point out aspects that have to
be taken into consideration in any study, and to give suggestions for improvements on the other hand. The author has
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laid down the following four hypotheses that serve as the main source for the research questions. - Hypothesis 1: The
sensitivity analysis is the most important component of a feasibility study. - Hypothesis 2: A feasibility study is the most
important decision making factor for the investor in a hotel project. - Hypothesis 3: If the results of a feasibility study seem
to turn out negative, then the operative concept of the project is changed. - Hypothesis 4: The level of the construction
cost is the factor that is most difficult to estimate and is therefore [...]
Competitive Business, Caring Business is designed to provide managers and executives with new tools and methods for
finding personal satisfaction in their unique contributions to the teams, companies, or industries they serve. The author,
Daryl Paulson, the CEO of BioScience Laboratories, Inc., has successfully combined science and business in his
personal and professional life and demonstrated in clear, simple, practical terms the true meaning of "integral business."
In Competitive Business, Caring Business, he shows how the work of Ken Wilber, the world's foremost human science
theorist, applies in the business domain. Paulson explains why the process of "doing business" must be considered in a
holistic and integral manner if it is to meet the needs of the 21st century. Readers will learn how a win-win strategy can
be developed which satisfies individual employees, work teams, senior management, and shareholders, as well as
society and larger global concerns. Unlike other approaches, Paulson's integrative process of doing business is at once
profitable, personally satisfying, and beneficial to the environment.
Studieboek op hbo/wo-niveau.
Management Accounting is written for students in international Business Management study programs. It covers the
widely applied syllabus of Cost Accounting and Management Accounting at universities on bachelor's and master's level.
The book is based on more than 20 years' academic teaching experience in Germany and at international universities in
South Africa, Malaysia, China, the Netherlands and South Korea. In this text book, the application of methods and
instruments comes first. Management Accounting follows a case study based approach. All cases are taken from
previous exam papers and explained in detail. The text book starts with a case study of a manufacturing company and
compares Financial Accounting to Management Accounting. It covers two point of views: (1) a General Management
view, with aspects of business planning, cost-volume-profit analysis, degree of operating leverage, mergers and crossborder acquisitions and risk valuation. (2) a Cost Accounting view with Management Accounting systems, flexible
budgeting, cost allocations, performance measurement and monitoring, reporting, calculation, manufacturing accounting
(job order and process costing), activity based costing and multi-level contribution margin Accounting. On the UVK
website, numerous exam tasks and complete solutions thereto are available in English.
This revised edition of ADVANCED MANAGEMENT ACCOUNTING provides a comprehensive and updated coverage of
important topics, current trends, latest ideas and researches in management accounting. Expanding on its theoretical
base, the book provides practical exposition to help students strengthen conceptual understanding and develop problemsolving skills to succeed in the classroom and beyond. Pedagogically enriched with new features and an impressive
layout, this new edition is an essential text for students of M.Com, MBA, CA, ICWA, CS, CFA and other professional
courses
The latest volume in the bestselling series In today's business environment, a knowledge of finance and skills in
budgeting and financial planning are more important than ever before. Totally updated and revised, this highly anticipated
Third Edition provides new information on five such key topics as interpreting financial statements; information
technology in finance; planning capital expenditures; information technology and your firm; business valuation, and much
more. Top experts in each field explain the basics of cost-volume analysis, forecasts, and budgets, and reveal how to
create a winning business plan. Ideal reading for any manager or executive who needs a "refresher course" in finance.
This is an introductory course in Management Accounting. This course covers the principles, techniques, and uses of accounting
in the planning and control of business organizations from a management perspective. Identified are the budgetary process and
related performance evaluation techniques, cost-volume-profit relationship, product costing methods etc. Course Objectives: • To
enable students to use basic Managerial Accounting principles and concepts, and how they relate to an economic unit. • To
enable students to understand the role of budgeting in various business processes. • To provide students with practical skills in
the use of accounting information within a business organization.
For Introduction to Management Accounting courses. Managerial accounting taught through real-world business application
Managerial Accounting helps readers see how managerial accounting concepts are used in business to make decisions. By
presenting actual accounting decisions made in companies like Target and Macy’s, the text’s precise coverage of the core
concepts better engages readers in the content. With new problems, cases, and applications in the 5th Edition, readers receive the
most up-to-date information and practice opportunities to prepare them for their future careers in accounting. Also Available with
MyLab Accounting MyLab™ Accounting is an online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb course material and understand difficult
concepts. Note: You are purchasing a standalone product; MyLab Accounting does not come packaged with this content.
Students, if interested in purchasing this title with MyLab Accounting, ask your instructor for the correct package ISBN and Course
ID. Instructors, contact your Pearson representative for more information. If you would like to purchase both the physical text and
MyLab Accounting, search for: 0134641809 / 9780134641805 Managerial Accounting Plus MyLab Accounting with Pearson eText
-- Access Card Package Package consists of: 0134128524 / 9780134128528 Managerial Accounting 0134161645 /
9780134161648 MyLab Accounting with Pearson eText -- Access Card -- for Managerial Accounting
This well-received book, now in its ninth edition, provides a comprehensive analysis of the fundamental concepts of financial
management and management accounting. The elegantly combined presentation of the various aspects of financial management
and management accounting is a highlight of this text. Focusing on the core areas of financial management—basic concepts of
finance, sources of finance, capital structure theories and planning, dividend policies, investment decisions, portfolio management
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and working capital management—as well as the areas of management accounting—changes in financial position, financial
statement analysis and inter-firm comparison, budgetary control and standard costing, and cost information and management
decisions—the book also delves on the contemporary topics, such as, financial environment, corporate governance and
international financial management, in detail. In addition, it contains a number of case studies on various areas of finance and
management accounting. The current edition has been thoroughly revised keeping in view contemporary developments in the
literature and applicable provisions of the Companies Act, 2013. Apart from updating the case studies, new cases have been
added to support the relevance and quality of discussion. Intended primarily for postgraduate students of commerce (M.Com) and
management (MBA with finance specialization), the book will also be highly useful for undergraduate students of Commerce and
Management, students of professional courses, such as, CA and ICWA, as well as professionals in the fields of financial
management and management accounting. The present treatise has been recommended by many Colleges, Management
Institutes and Universities in India for their respective postgraduate and undergraduate commerce and management courses.
For B.Com.(P&Hons.), M.Com., MBA of all Indian Universities and Professional Courses Like ICWA & ICAI .The main aim of this
book is to facilitate easy understanding of the matter at one reading without any tediousness in grasping the theories and
illustrations . Almost all the ilustrations have ben added at proper places.
Provides an in-depth look at cost accounting for healthcare managers. Covers the foundations of cost accounting, information for
planning and control, tools to aid in decision making, and future trends.
Management accounting has been the basic toolbox in business administration for decades. Today it is an integral part of all
curricula in business education and no student can afford not to be familiar with its basic concepts and instruments. At the same
time, business in general, and management accounting in particular, is becoming more and more international. English clearly has
evolved as the "lingua franca" of international business. Academics, students as well as practitioners exchange their views and
ideas, discuss concepts and communicate with each other in English. This is certainly also true for management accounting and
control. Management Accounting is becoming more and more international. ?Management Accounting and Control? is a new
textbook in English covering concepts and instruments of management accounting at an introductory level (primarily at the
Bachelor level, but also suited for general management and MBA courses due to a strong focus on practical relevance). This
textbook covers all topics that are relevant in management accounting in business organizations that are typically covered in
German and Central European Bachelor courses on management accounting and control. After a general introduction to the field
of management accounting and control the book discusses cost management as an extension of cost accounting. Typical cost
management instruments such as target costing, life cycle costing and process-based costing approaches are explained in detail.
Differences between Anglo-American activity-based costing (ABC) and German process-based costing are highlighted. The book
then turns to an extensive discussion of planning and budgeting tasks in management accounting with a strong focus on the
practical application of the topic such as developing a budget in practice. Another chapter is dedicated to a comparison of
traditional budgeting with modern /alternative budgeting approaches. A major part of the book is dedicated to the broad area of
performance management. The relevance of financial statement information for performance management purposes is discussed
in detail. In addition, the most widely spread financial performance indicators are illustrated using real-world examples. The book
also includes detailed content on value-based management control concepts. In a consecutive chapter, performance
measurement is linked with strategy while extensively discussing the Balanced Scorecard as a key tool in strategic performance
management. The remaining parts of the book deal with management reporting as one of the main operative tasks in management
accounting practice. The book closes with insight into new fields and developments that currently influence management
accounting practices and research and promise to play an increasingly important role in the future.
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual studying or working in
the hospitality industry. There are 185 Hospitality Management degrees in the UK alone. This new edition updates and significantly
revises twenty five per cent of the entries and has an additional twenty new entries. New online material makes it the most up-todate and accessible hospitality management encyclopedia on the market. It covers all of the relevant issues in the field of
hospitality management from a sectoral level (lodging, restaurants/food service, time-share, clubs and events) as well as a
functional one (accounting and finance, marketing, strategic management, human resources, information technology and facilities
management). Its unique, user-friendly structure enables readers to find exactly the information they require at a glance – whether
they require broad detail that takes a more cross-sectional view across each subject field or more focused information that looks
closely at specific topics and issues within the hospitality industry today.

This text presents an accessible introduction to techniques and applications of economic analysis and financial
accounting as a method for approaching real-life business problems for managerial decision making in a logical manner.
It focusses on the essential skills needed to formulate business policies that help gain a competitive edge in today’s work
environment. The book discusses the basic concepts, terminology, and methods that eventually allow students to
interpret, analyse, and evaluate actual corporate financial statements. It covers the major areas of managerial economics
and financial accounting such as the theory of the firm, the demand theory and forecasting, the production and cost
theory and estimation, the market structure and pricing, investment analysis, accountancy, and different forms of
business organisations. The book includes numerous examples, problems, self-assessment tests, as well as review
questions at the end of each chapter to aid in working out solutions to business problems. The book will be particularly
suitable for courses in Managerial Economics and Financial Accounting as part of an engineering degree education at
undergraduate level where the students have no previous back-ground in economic and financial analysis. It will also be
immensely useful for M.B.A., M.Com. and C.A. students, business exe-cutives, and administrators who need to learn the
application of economic theory to realistic business situations.
Addressing the specific needs of engineers, scientists, and technicians, this reference introduces engineering students to
the basics of marketing, human resource management, employment relations, personnel management, and financial
management. This guide will help engineering students develop a sense for business and prepare them for the
commercial and administrative dealings with customers, suppliers, contractors, accountants, and managers.
Management and cost accounting has been the basic toolbox in business administration for decades. Today it is an
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integral part of all curricula in business education and no student can afford not to be familiar with its basic concepts and
instruments. At the same time, business in general, and management accounting in particular, is becoming more and
more international. English clearly has evolved as the "lingua franca" of international business. Academics, students as
well as practitioners exchange their views and ideas, discuss concepts and communicate with each other in English. This
is certainly also true for cost accounting and management accounting. Management Accounting is becoming increasingly
international. "Management and Cost Accounting" is a new English language textbook covering concepts and
instruments of cost and management accounting at an introductory level (Bachelor, but also suited for MBA courses due
to strong focus on practical applications and cases). This textbook covers all topics that are relevant in management
accounting in business organizations and that are typically covered in German and Central European Bachelor classes
on cost accounting and management accounting. After an introduction to the topic, including major differences between
the German approach and the purely Anglo-Saxon approach of management accounting, the book describes different
cost terms and concepts applied in German cost accounting, The book is much more specific here compared to USAmerican standard textbooks. Based on different cost concepts, the topic of cost behavior is discussed, including the
determination of cost functions. The heart of the book guides the reader through the general structure of a fully
developed cost accounting system following the German and Central European standard: It starts with cost type
accounting, moves on to cost center accounting and finally deals with cost unit accounting, assigning cost to goods and
services offered in the market. The remaining parts of the book deal with decision making and how management and
cost accounting data can support managers in this task. A comparison of absorption costing and variable costing
introduces the reader to management decisions such as product portfolio and outsourcing decisions. Additionally, costvolume-profit analysis (break-even-analysis) is covered. The book closes with a comprehensive treatment of cost
planning and variance analysis.
Managerial Accounting teaches students the fundamental concepts of managerial accounting in a concise and easy to
comprehend fashion. Stimulating review materials at the end of each section helps students develop their decisionmaking skills. Students are provided the tools and guidance to take more initiative in their learning, making them more
engaged, more prepared, and more confident.
Managerial accounting : an overview -- Managerial accounting: beyond the numbers -- Managerial accounting and cost
concepts -- Job-order costing -- Activity-based costing -- Process costing -- Cost-volume-profit relationships -- Variable
costing and segment reporting : tools for management -- Master budgeting -- Flexible budgets, standard costs, and
variance analysis -- Performance measurement in decentralized organizations -- Differential analysis : the key to decision
making -- Capital budgeting decisions -- Statement of cash flows -- Financial statement analysis -- Credits -- Index
Introduction to Managerial Accounting, 5/e by Brewer/Garrison/Noreen is based on the market-leading text, Managerial
Accounting, by Garrison, Noreen and Brewer. However, this is not simply a briefer book with chapters removed; Brewer
5e has been rethought and retooled to meet the needs of the market. Brewer 5e is a more accessible, yet thoroughly
student-friendly text that satisfies the basic needs of the managerial accounting student without unnecessary depth on
advanced topics associated with the follow-up course: cost accounting/cost management. Faculty and students alike will
find this new edition has retained the hallmark features of the Garrison brand: author-written supplements, excellent
readability, terrific examples, and balanced end-of-chapter material.
Managerial Accounting: Tools for Business Decision Making, 7th Edition by Weygandt, Kimmel, and Kieso provides
students with a clear introduction to fundamental managerial accounting concepts. The Seventh Edition helps students
get the most out of their accounting course by making practice simple. Both in the print text and online in WileyPLUS with
ORION new opportunities for self-guided practice allow students to check their knowledge of accounting concepts, skills,
and problem solving techniques and receive personalized feedback at the question, learning objective, and course level.
Newly streamlined learning objectives help students use their study time efficiently by creating a clear connections
between the reading and video content, and the practice, homework, and assessments questions. Weygandt, Managerial
Accounting is a best-selling program ideal for a one semester undergraduate Managerial Accounting Course that focuses
on teaching students the core concepts. *WileyPLUS with ORION is sold separately from the text.
Thought-provoking and accessible in approach, this updated and expanded second edition of the Managerial Accounting, 5th Edition
provides a user-friendly introduction to the subject, Taking a clear structural framework, it guides the reader through the subject's core
elements. A flowing writing style combines with the use of illustrations and diagrams throughout the text to ensure the reader understands
even the most complex of concepts. This succinct and enlightening overview is a required reading for advanced graduate-level students. We
hope you find this book useful in shaping your future career. Feel free to send us your enquiries related to our publications to
info@risepress.pw Rise Press
Lists and describes the various types of general business reference sources and sources having to do with specific management functions
and fields
Managerial Accounting for Managers, 4th edition by Noreen/Brewer/Garrison is based on the market-leading managerial accounting solution,
Managerial Accounting, by Garrison, Noreen and Brewer. The Noreen solution presents integrated and proven solutions designed to help
attain course goals of student readiness, comprehension of content, and application of key concepts in the managerial accounting course,
while addressing the needs of instructors who do not wish to teach the financial accounting-oriented content that is included in the Garrison
solution (no debits/credits). Of the three programs in the Garrison franchise (the Brewer solution, the Garrison solution, and the Noreen
solution), the Noreen solution is the most pure management accounting content. The other two programs contain greater coverage of
financial accounting topics. Managerial Accounting for Managers 4e is geared towards professors who love Garrison’s market-leading
managerial accounting content but prefer to approach their course by eliminating the debits and credits coverage. The Noreen solution
includes the managerial accounting topics such as Relevant Costs for Decision Making, Capital Budgeting Decisions, and Segment Reporting
and Decentralization, however, the job-order costing chapter has been extensively rewritten to remove all journal entries. Furthermore, the
chapters dealing with process costing, the statement of cash flows, and financial statement analysis have been dropped to enable professors
to focus their attention on the bedrocks of managerial accounting—planning, control, and decision making. McGraw-Hill’s Connect Accounting
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offers a complete digital solution combines all the great features of Connect Accounting including McGraw-Hill’s SmartBook, powered by
LearnSmart, which is designed to help students learn faster and more efficiently, and retain more knowledge for greater success. In addition,
Interactive Presentations deliver learning objectives in an interactive environment, giving students access to course-critical content anytime,
anywhere. Guided Examples provide students with narrated and animated, step-by-step walkthroughs of algorithmic versions of assigned
exercises.Auto-Graded Excel Simulations, assignable withinConnect Accounting, allow students to practice their Excel skills—such as
basicformulas and formatting—within the context of accounting. These questionsfeature animated, narrated Help and Show Me tutorials (when
enabled), as wellas automatic feedback and grading for both students and professors.
NOTE: This edition features the same content as the traditional text in a convenient, three-hole-punched, loose-leaf version. Student Value
Editions also offer a great value; this format costs significantly less than a new textbook. Before purchasing, check with your instructor or
review your course syllabus to ensure that you select the correct ISBN. Several versions of MyLab(tm) and Mastering(tm) platforms exist for
each title, including customized versions for individual schools, and registrations are not transferable. In addition, you may need a Course ID,
provided by your instructor, to register for and use MyLab and Mastering platforms. For Introduction to Management Accounting courses.
Managerial accounting taught through real-world business application Managerial Accounting helps readers see how managerial accounting
concepts are used in business to make decisions. By presenting actual accounting decisions made in companies like Target and Macy's, the
text's precise coverage of the core concepts better engages readers in the content. With new problems, cases, and applications in the 5th
Edition, readers receive the most up-to-date information and practice opportunities to prepare them for their future careers in accounting. Also
Available with MyLab Accounting MyLab(tm) Accounting is an online homework, tutorial, and assessment program designed to work with this
text to engage students and improve results. Within its structured environment, students practice what they learn, test their understanding,
and pursue a personalized study plan that helps them better absorb course material and understand difficult concepts. If you would like to
purchase both the loose-leaf version of the text and MyLab Accounting, search for: 0134642090 / 9780134642093 Managerial Accounting,
Student Value Edition Plus MyLab Accounting with Pearson eText -- Access Card Package Package consists of: 0134067177 /
9780134067179 Managerial Accounting, Student Value Edition 0134161645 / 9780134161648 MyLab Accounting with Pearson eText -Access Card -- for Managerial Accounting
Healthcare Finance: An Introduction to Accounting and Financial Management, Fifth Edition is the latest book from the most trusted name in
healthcare finance, Dr. Louis C. Gapenski. Like its predecessors, this book introduces readers to the basic concepts of healthcare finance,
including accounting and financial management. Fifth Edition Features New or expanded coverage of The impact of taxes and depreciation
on for-profit providers Medical coding Monte Carlo simulation Form 990 Fund accounting Recent information on healthcare reform includes
coverage of accountable care organizations (ACOs) and medical homes with updated real-world examples Updated financial accounting
coverage conforms to the latest AICPA formats New learning aids, including on-page definitions, For Your Consideration scenarios and Key
Equations quick-reference tools
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