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Global Business Today 3rd Edition
The second edition of this bestselling textbook has
been fully updated with a synopsis of the latest
changes in the fields of intercultural communication
and leadership development. This includes new
benchmark interviews from some of the world's
foremost companies; a wealth of proven guidelines,
tools, and models, including Wibbeke’s own
Geoleadership Model and two new chapters
focusing on the influence of gender and technology
on culture and leadership. This new edition also
emphasizes practical examples of individuals and
organizations that have utilized the core concept of
"geoleadership"—including updated research from
those at the forefront of various industries, including
finance, healthcare, and manufacturing. With
contributions and endorsements from some of the
most important thought leaders in leadership
development and intercultural communication, this
edition offers a resource for designing, delivering,
and evaluating successful leadership theories and
practices to both students and practitioners.
The essays in this volume probe the impact the
digital revolution has had, or sometimes failed to
have, on global business. Has digital technology, the
authors ask, led to structural changes and greater
efficiency and innovation? While most of the essays
support the idea that the information age has
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increased productivity in global business, the
evidence of a 'revolution' in the ways industries are
organized is somewhat more blurred, with both
significant discontinuities and features which persist
from the 'second' industrial revolution.
The book offers an important look at the
extraordinary power and promise of post-colonialism
as a critical perspective in management and
organisation studies.
In the modern globalized economy, it is important for
businesses of all sizes to take advantage of the
opportunity to enter diverse markets around the
world. Through an international presence,
organizations can remain competitive. The
Handbook of Research on Global Business
Opportunities combines comprehensive viewpoints
and research on various business enterprises from
around the world in companies of all sizes and
models, discussing different aspects and concerns in
the global business environment such as corruption,
taxation, supply chain management, and economic
impacts. This handbook is an essential reference
source for business executives from both large and
small firms, business scholars, researchers,
academics, students, and professionals.
SMEs are significant job creators and drivers of
innovation and competition in most economic
sectors. Furthermore, the traditional constraints of
small and medium enterprises, such as geographic
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operations, are now being dissolved by technological
developments. This means that there are new
opportunities for SMEs, and their fundamental
principles are being redefined: the aims,
competencies, strategy, management, practice, and
scope of these businesses are changing, with wideranging implications. This is the first part of a two
volume work that incorporates scientific chapters on
SME business theory and practice. Authors provide
a balanced perspective of the present and future of
SMEs across all business disciplines, including
management, strategy, marketing, economics, and
finance. While Volume II explores external issues
such as contextual forces, the effects of the financial
crisis, and macro-economic effects, this first volume
focuses on the individual SME and internal issues
such as innovation, quality, and digitization.
? How are the emerging economies of China and
India affecting the global business environment? ?
What impact has the global financial crisis had on
the way businesses operate? ? How should business
leaders in the age of the multinational enterprise
approach their social and ethical responsibilities?
This bestselling textbook tackles these and many
other challenges head on. Combining a clear,
thorough introduction to the business environment
with a uniquely global perspective, The Global
Business Environment covers all you need to know
about the rapidly changing context in which
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businesses operate. Features throughout the book
are designed to help you learn, revise and think
critically about the global business environment: ?
Case studies: Over 30 case studies invite you to
explore how a diverse range of businesses,
industries, governments and individuals are meeting
the challenges of the contemporary business
environment ? Spotlight on emerging economies:
Provides insight into the emerging economies of
Brazil, Russia, India and China, and their place in
the global economy ? Meet the CEO: Your chance to
learn about some of the most influential business
leaders in the world, from the CEO of multinational
Unilever to the chairman of Mitsubishi ? Critical
thinking: Recurring themes and critical thinking
boxes in every chapter encourage debate on key
issues from the globalization of industries to
environmental sustainability, developing skills that
will take you far beyond your business degree
Enriched by Janet Morrison's characteristically clear,
authoritative writing style and an unrivalled range of
learning tools, The Global Business Environment is
an invaluable resource for students at any stage of
their business lives. Janet Morrison was Senior
Lecturer in Strategic and International Management
at the Sunderland University Business School, UK.
She is also the author of International Business,
published by Palgrave Macmillan. 'A very thorough
introduction to the global business environment that
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goes well beyond standard textbooks, and includes a
wealth of up-to-date case studies and examples. It
will be valuable reading for practitioners and
students alike.' – Antje Cockrill, University of
Swansea, UK 'This third edition of Janet Morrison's
excellent business environment text successfully
balances the themes and structures of more general
business environment texts with full coverage of the
challenges that a global business environment poses
to both domestic and multinational enterprises. The
Global Business Environment will without doubt
continue to be a valuable core text on a range of
business environment courses, and I very much look
forward to using it with my next cohort of students.' –
Johan Lindeque, Queen's University, Belfast, UK
'This is an excellent book providing both students
and practitioners with clear insights into the global
business environment. Building successfully on the
author's previous work it develops a numbers of
critical themes which are illustrated by highly
relevant and interesting case studies. The material is
brought alive by the author's clear writing style.' –
Nicholas Perdikis,Aberystwyth University, UK
Drawing upon research and practitioner narratives
from management, leadership, organizational
studies, entrepreneurship and sustainable business
domains, this book explores the many pathways that
enable emerging countries to transform knowledge
into action to achieve economic and sustainable
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development. The authors take a holistic approach
to ‘transforming knowledge’ that goes beyond the
mere ‘application of knowledge’ to include the
assimilation, adaptation, and contextualization of
knowledge to suit the unique contexts, needs and
conditions existing in emerging countries. They then
presents success stories and case studies
comprising innovative solutions for emerging
economies that practitioners can utilize. Current
research in management is highlighted by bringing
together academics, practitioners, policy-makers and
interest groups from diverse regions and
perspectives.
Global Business Intelligence refers to an
organization’s ability to gather, process and analyze
pertinent international information in order to make
optimal business decisions in a timely manner. With
a challenging economic and geopolitical
environment, companies and executives need to be
adept at information gathering in order to manage
emerging challenges and gain competitive
advantages. This book Global Business Intelligence
assembles a cast of international experts and
thought leaders and explores the implications of
business intelligence on contemporary management.
Global Business Intelligence will be a key resource
for researchers, academics, students and policy
makers alike in the fields of International Business &
Management, Business Strategy, and Geopolitics as
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well as related disciplines like Political Science,
Economics, and Geography.
Global Business Today has become an established text in the
International Business market for its excellent, but concise
coverage of the key global issues including the cultural
context for global business, cross-border trade and
investment, the global monetary system and competition in
the global environment. GBT’s concise chapters give a
general introduction to international business – emphasizing
the environmental factors, with less coverage of
operations.Charles Hill is renowned for his attention to
research trends and that is evident in GBT through a variety
of real world examples and cases from small, medium, and
large companies throughout the world.2003 Postscript -. 32
pages make up this postscript edition. In this postscript, we
review some important developments that have occurred
since the manuscript for the second edition of this book was
sent to the publishers, and we discuss the implications of
these developments for international business.One
development has been the continuing globalization of the
world economy. Here we update the statistics contained in
this book and look at the 2001 slowdown in the rate of
economic growth across the three major economics of the
world-the United States, Japan and the European Union. The
FDI is revisited and as well. A second important development
has been the growing tide of protests against globalization.
Here we review the reasons for the protests and discuss their
implications. Another important development was the formal
adoption of euro notes and coins by 12 nations of the
European Union on January 1st, 2002. In this postscript
edition, the progress of the euro to date is examined. The
postscript closes with a review of the economic and political
achievements of the twentieth century and a discussion of the
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outlook for the early years of the twenty first century.
This book provides the invaluable intercultural knowledge to
help you make a deal, sell your product, or find a joint
venture, no matter where your business takes you.
Discover success in global business today with the most
strategic approach to international business topics and
unique coverage not found in other books. Written by
renowned international instructor and author Mike Peng,
GLOBAL BUSINESS is the first truly global business book to
answer the big question, What determines the success and
failure of firms around the globe? This edition blends both an
institutional-based view and resource-based view throughout
every chapter for an unparalleled continuity in the learning
process. The book combines an inviting, conversational style
with the latest research and examples throughout every
chapter. A comprehensive set of cases from Mike Peng and
other respected international experts examine how
companies throughout the world have expanded globally. Allnew video cases, world maps, and unique global debate
sections help readers view business challenges from a truly
global perspective. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice:
Media content referenced within the product description or
the product text may not be available in the ebook version.
Discover success in global business today with the most
strategic approach to international business topics and
unique coverage not found in other books. GLOBAL
BUSINESS, 4th Edition, is the first global business book that
answers the big question, What determines the success and
failure of firms around the globe? Globally renowned scholar
and author Mike Peng integrates both an institution-based
view and resource-based view throughout every chapter,
bringing an unparalleled continuity and strategic approach to
the learning process. The book combines an inviting,
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conversational style with the latest research and examples
that reflect the most recent global developments. A wealth of
business cases from Mike Peng and other respected
international experts delve into how companies throughout
the world have expanded globally. All-new video cases that
cover every chapter's opening case and closing case, world
maps that connect geography and culture to business
decisions, and unique global debate sections that draw you
into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly
global perspective. With GLOBAL BUSINESS, 4th Edition,
you view business through the eyes of a true world citizen
and gain the understanding you need to become an effective
manager within today's global business landscape. Important
Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
The Journal of Global Business and Management Research
(GBMR) strives to comply with highest research standards
and scientific/research/practice journals' qualities. Being
international and inter-disciplinary in scope, GBMR seeks to
provide a platform for debate among diverse academic and
practitioner communities who address a broad area of
business and management issues across the globe.
"Communication in Global Business Negotiations: A
Geocentric Approach presents college-level business and
communications majors with a new approach for studying
communication and negotiation in international business,
using a geocentric cross-disciplinary framework. Chapters
cover intercultural communication, provide students with a
view of the world and how to negotiate with others from
different cultures, and uses practitioners' perspectives to
inject real-world case studies and scenarios into the picture.
College-level business collections will find this an essential
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acquisition." —THE MIDWEST BOOK REVIEW "Authors Jill E.
Rudd and Diana R. Lawson uniquely integrate communication
and international business perspectives to help readers
develop a strong understanding of the elements for
negotiating an international setting, as well as the skills
needed to adapt to the changing environment." —BUSINESS
INDIA Presenting a new method for the study of
communication and negotiation in international business, this
text provides students with the knowledge to conduct
negotiations from a geocentric framework. Authors Jill E.
Rudd and Diana R. Lawson integrate communication and
international business perspectives to help readers develop a
strong understanding of the elements necessary for
negotiating in a global setting, as well as the skills needed to
adapt to the changing environment. This geocentric
orientation is an evolution of global learning resulting in
effective worldwide negotiation. Key Features: Offers a crossdisciplinary approach: The fields of communication and
business are integrated to provide a macro-orientation to
global business negotiation. Devotes a chapter to intercultural
communication competency: Scales are included to help
students assess their potential to become a successful global
business negotiators. Provides students with a view of the
world in negotiating with others from different cultures: Up-todate information about current international business contexts
gives insight into the challenges experienced by global
business negotiators. Discusses alternative dispute
resolution: Because of differences in culture and in political
structure from one country to another, a chapter is devoted to
this growing area of global business negotiation. Presents
practitioners' perspectives: These perspectives illustrate the
"real world" of global business negotiation and reinforce the
importance of understanding cultural differences. Intended
Audience: This is an ideal core text for advanced
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undergraduate and graduate courses such as Negotiation &
Conflict Resolution and International Business &
Management in the departments of Communication and
Business & Management.
Global Corporate Finance, 3rd edition written by a son-father
team, introduces students and practitioners to principles
essential to the understanding of global financial problems
and the policies that global business managers contend with.
The objective of this book is to equip current and future
business leaders with the tools they need to interpret the
issues, to make sound global financial decisions, and to
manage the wide variety of risks that modern businesses face
in a competitive global environment. In line with its objective,
the book stresses practical applications in a concise and
straightforward manner, without complex treatment of
theoretical concepts. Instructors who want students to
possess practical, job-oriented skills in international finance
will find this unique textbook ideal for their needs. Suitable for
both undergraduate- and graduate-level courses in
international finances, this book is clearly the "go-to" book on
one of the most important aspects of corporate finance. It
comes with a complete set of online ancillary materials,
including an Instructor's Manual, a test bank of 500 multiplechoice questions, two sets of PowerPoint lecture slides, and
separate, detailed lecture notes.
As businesses seek to compete on a global stage, they must
be constantly aware of pressures from all levels: regional,
local, and worldwide. The organizations that can best build
advantages in diverse environments achieve the greatest
success. Global Business Expansion: Concepts,
Methodologies, Tools, and Applications is a comprehensive
reference source for the latest scholarly material on the
emergence of new ideas and opportunities in various markets
and provides organizational leaders with the tools they need
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to be successful. Highlighting a range of pertinent topics such
as market entry strategies, transnational organizations, and
competitive advantage, this multi-volume book is ideally
designed for researchers, scholars, business executives and
professionals, and graduate-level business students.
This edited collection on international commercial and
investment disputes in, and with, India examines past and
present landmark legislative and regulatory reforms initiated
by the Indian government, including the 2015 new Bilateral
Investment Treaty (BIT) model, the 2015 amendments to the
1996 Arbitration Act and the 2013 amendments to Section
135 of the Companies Act on Corporate Social Responsibility
(CSR), as well as the most recent amendments to the same.
The book also includes recent developments in the dispute
resolution arena, regional, and international negotiations
involving India, the legal profession’s response to these
developments, and civil society’s comments. In addition, it
addresses contemporary problems of key importance and at
the centre of today’s discussions, from the legitimacy and
relevance of Investor–State Dispute Settlement (ISDS) to the
denunciation of Bilateral Investment Treaties (BITs), and the
role arbitration should play in emerging economies now
leaders in world trade. In creating bridges between
commercial and investment arbitration, it also renews the
conceptual approach to these too often artificially isolated
fields of law. The volume provides an accurate and updated
account of the many fascinating conceptual and practical
evolutions, which already impact the world of international
dispute resolution far beyond the borders of India. This
unique and exhaustive study will be of great appeal to a vast
range of readers from practitioners to academia.
Global Business is an abridged version of the best-selling
text, International Business, 5th Edition. Containing a unique
mix of authors - prominent professors from both 4-year
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universities and a community college - it gives the book an
outstanding combination of research and practicality. In this
new edition, special emphasis is given to the impact
technology has had on the business world in the past few
years.
One of the most significant developments in recent years has
been the emergence of global markets, which has triggered
opportunities for multinational firms to seek business across
national borders. Global markets offer unlimited opportunities.
But competition in these markets is intense. To be globally
successful, companies must learn to operate and compete in
multiple environments which may be different from the home
environment. One important prerequisite for success in
foreign markets is the ability to negotiate properly. Global
business negotiations are affected by the cultural
backgrounds of the negotiators, comprising language, cultural
conditioning, negotiating style, approaches to problem
solving, implicit assumptions, gestures and facial
expressions, and the role of ceremony and formality.
Therefore, negotiators assigned to deal with their foreign
counterparts need a lot of learning and skills. With training
and practice such learning and skills can be enhanced. The
proposed book offers a practical guide to acquire negotiating
skills. The purpose of this book is to provide consistently
effective strategies and systematic approaches to
negotiations that will dramatically improve international
managers as negotiators. The book provides sufficient
familiarity with negotiating styles that will help managers
identify their unique strength and weaknesses, thus enabling
them to interpret and comfortably use the latest advances in
the field of negotiation in dealing internationally.
Investor relations is a subject which has been seriously taken
into consideration by many companies and is an important
matter nowadays. Considering that the company’s survival
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depends on capital, managing investors the right way is
management’s obligation to the company, and it’s
stakeholders, in order to keep the business in continuous
growth and profitability. Public relations, on the other hand, is
a subject of people. Consider that people and their
relationships build businesses, this research will examine the
in-depth correlation between public relations and investor
relations. Managing people and communicating with them is
the big picture of the company’s activities, but what kind of
layers are behind those activities is what this research tries to
uncover. Additionally, this research has a new approach
towards media relations as media can be used as a channel
to connect to people and spread information. Media is also an
activity which falls under public relations. Media has a strong
influence over people, and media can be used not just to
create but also to manipulate and destroy. The goal of this
research is to provide in-depth information about how public
relations and media can be used to manage and influence
global audiences, including consumers and clients, and most
importantly, investors. What happens when companies
manipulate the public, what happens when companies tell the
truth, how the stock market and investors react to the news,
what companies can do to create a powerful brand quickly
and how external factors influence investors’ decisions.
Many examples and scenarios are covered in this research to
understand the power of public relations and media, and the
influence that these two hold towards investors and the global
economy. Literature review methodology was applied to this
research, including various literature review types. Also, an
additional qualitative method was also used in this research
by conducting several interviews and taking comments from
industry experts. This research is meant for business
executives and marketing professionals to understand and
learn about new possibilities when it comes to building a
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brand and gaining a certain level of power over audiences
and global markets.
THUNDERBIRD on Global Business Strategy No matter what
line of business you are in, produce or biotech, apparel or
semiconductors-you can be sure that right now an ambitious
management team in some distant part of the globe is
devising a strategy to undermine your position and steal away
your hard-won customer base. Only a decade ago, that might
have seemed like an idle threat. But when you consider the
awesome power of the Internet to connect foreign
competitors with suppliers and markets anywhere in the world
with a keystroke not to mention the precipitous toppling of
political barriers to free trade over the past decade it becomes
clear that your company's competitive future now depends on
your ability to think and act globally. For more than fifty years,
Thunderbird, the American Graduate School of International
Management, has been preparing students to take their
places as international business leaders. The only business
school in North America to focus exclusively on global
business, Thunderbird has been ranked number one in
graduate international management education by U.S. News
& World Report every year since 1995. Now, Thunderbird on
Global Business Strategy brings together the best thinking in
the field from the experts at Thunderbird. Written by an allstar team of past and present Thunderbird faculty members,
each a well-known expert in his or her area of specialization,
the book not only alerts you to both the dangers and
opportunities inherent in today's global business environment,
but also arms you with the knowledge, skills, and tools you
need to meet those challenges and seize those opportunities.
Packed with case studies chronicling the experiences of
management at top international companies worldwide, it fills
you in on what you must know about managing global crises;
forming and managing global alliances; cross-cultural
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management; managing global supply chains; navigating
various legal systems; exploiting international financial
markets; the role of the Internet in global business; protecting
intellectual property; and much more. Read Thunderbird on
Global Business Strategy and find out what it takes to survive
and thrive in today's hypercompetitive global business
environment. With campuses in Glendale, Arizona,
Archamps, France, and Tokyo, Japan, THUNDERBIRD, THE
AMERICAN GRADUATE SCHOOL OF INTERNATIONAL
MANAGEMENT, is North America's leading graduate school
for global business. The first institution to offer an
international management degree, it has been training
international business leaders since 1946. All the Best
Thinking from the Leading Lights in Global Strategy In the
twenty-first century, every business is a global business. That
means that your competitive future depends on acquiring as
complete a picture as possible of both the challenges posed
by today's borderless business environment as well as the
opportunities for increased profits it presents. Now this book
gives it to you. Written by the world-renowned experts at
Thunderbird, the American Graduate School of International
Management, this is your one-stop guide to running a global
business. Over the course of more than a dozen chapters,
liberally illustrated with fascinating case studies, you'll be
armed with the understanding and skills you need to: * Form
and manage global alliances * Manage global business crises
* Manage a global supply chain * Develop global IT strategies
* Exploit international financial markets * Protect intellectual
property
This book demonstrates how the theories and insights of
anthropology have positively influenced the conduct of global
business and commerce, providing a foundation for
understanding the impact of culture on global business, and
global business on culture.
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Now in its eighth edition, The Cultural Dimension of Global
Business continues to provide an essential foundation for
understanding the impact of culture on global business and
global business on culture. The highly experienced authors
demonstrate how the theory and insights of cultural
anthropology can positively influence the conduct of global
business, examining a range of issues that individuals and
organizations face as they work globally and across cultures.
The cross-cultural scenarios presented in each chapter allow
students of business, management, and anthropology alike to
explore cultural difference while gaining valuable practice in
thinking through a variety of complex and thorny cultural
issues. The fully updated eighth edition offers: • an expanded
focus on organizational activities, with two new chapters that
provide greater insight into organizational culture and change,
and customer engagement; • fresh case study material with a
range of examples drawn from around the world; • further
resources via a companion website, including a fully updated
Instructor’s Manual and new interactive quiz questions for
students.
The Japanese management style is unique compared with
those in the U.S. and Europe as is the overseas operation for
Japanese companies. This book demonstrates the three
essences for successful overseas operations that global
enterprises as well as Japanese companies possess.

The International Conference on Chinese Enterprise
Research (ICCER) is an annual event organized by the
Lien-Chinese Enterprise Research Centre, Nanyang
Technological University. Held on 13 and 14 December
2007 at Nanyang Technological University and the
Singapore Chinese Chamber of Commerce & Industry
respectively, the succeeding ICCER enjoyed immense
support from local and international Management
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scholars, boosting the scale and academic standing of
the conference. The conference invited famous keynote
speakers, including Professor Zhang Weiying, Dean of
Guanghua School of Management, Peking University
and Professor Zhao Renwei, former director of the
Institute of Economy, Chinese Academy of Social
Science. At the same time, attendance also included
heads of Nanjing University, Sun Yat-Sen University,
Northwest University and Sichuan University''s
Management and Economics schools, together with
research directors and professors of the finest
educational institutions. In addition to academic
presentations, a panel of prominent economists such as
Professor Tan Khee Giap from Nanyang Technological
University, Mr Xu Li, General Manager of Industrial and
Commercial Bank of China (Singapore) and Mr Jack Niu,
Deputy Group Chief Credit Officer, Standard Chartered
Bank also deliberated on the topic
OCyInternationalization of Banks in ChinaOCO. The
keynote speeches, together with a collection of 25
excellent research papers from the conference are
presented to the readers in this proceedings."
The book contains fundamentals of international
corporate policy, communication and cultural concepts
as well as an overview on the central functions of
international HR Management, Leadership and
Managing Diversity. On the one hand, it represents the
essential framework conditions and instruments of
international corporate management as well as for
managers in their responsibility managing departments
or project teams with intercultural staff or stakeholders or
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being as an expat working abroad. In this way, a
company, team or a manager can also gain intercultural
experience of other diverse related differences as usable
diversity potential. The book is based on the 3rd edition
of the German-language title of the same name by the
Dutch-German team of authors with decades of
experience in many countries in corporate projects,
management training courses and study programs. The
target group are primarily companies and managers,
management training courses and study programs such
as an MBA, General Management, Entrepreneurship or
Project Management.
It is a comprehensive textbook especially designed for
the students of commerce, management and other
professional courses. It serves both as a learner´s text
and a practitioner´s guide. It provides a sharp focus on
all relevant concepts and cardinal principles of business
communication and adds value to the reader´s
understanding of the subject. Following a need-based
and sequential approach, the book is highly stimulating
and leads students to communicate with élan and
prepare for work place challenges.
This book, first published in 1989, examines the practice
of international business in the Asia-Pacific region. It
examines the factors which have influenced its growth
and dissemination and analyses particular elements in a
transnational, cross-cultural and comparative way. By
relating its conclusions to research findings from
elsewhere, the Asia-Pacific area is placed in the context
of the global business scene. By synthesizing the
established body of knowledge and offering managerial
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insights the book has much to offer the researchers and
policy makers of today.
A survey of the topics covered in traditional international
business, presented at an accessible level. It provides a
general introduction, emphasizes the environmental
factors and focuses on managerial implications. Profiles
demonstrate how business people have launched their
own careers.
The global business environment is rapidly changing
because of shifts in geopolitical alliances, active roles of
global institutions, and advances in information
technology. Gaspar et al. INTRODUCTION TO GLOBAL
BUSINESS, 1e introduces the comprehensive
foundational and functional tools to better prepare
students for a global business landscape. As part of the
functional approach, the text flows smoothly and clearly
from concept to application, asking students to
implement their learning into real-world personal and
professional applications. The specialized author team
introduces globalization through unparalleled scholarship
and a world-view presentation of the fundamental pillars
of the global landscape - culture, ethics, economic, and
information technology. The purpose of this book is to
introduce students to these principles in an engaging,
current, and relevant way in the hope that they may
develop the knowledge for successful careers in a
globalized business landscape. Available with InfoTrac
Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the
product description or the product text may not be
available in the ebook version.
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This bestselling textbook offers a comprehensive
introduction to the global business environment, blending
cross-disciplinary topics from sociology, politics and
economics with a compelling exploration of how
contemporary events relate to worldwide business
practice. Truly international in scope, the book allows
students to explore multiple perspectives and scenarios
to prepare them for the highly globalised business
operations of today. This new edition is thoroughly up-todate, covering the profound global changes that are
impacting upon how we do business, such as the
rethinking of populism, the worsening of climate change
effects and the rise of nationalist populism. With a new
enhanced focus on the sustainability issues that
challenge businesses today, applicability to real-world
business practice remains the book's core principle.
Janet Morrison's characteristically clear and authoritative
writing style, combined with an unrivalled range of
learning features, ensures that this book offers all of the
essential tools to support skills development, critical
thinking and academic insight. Ideal for undergraduate
and MBA modules on the Business Environment or
Business Contexts, this book is also suitable for
International Business modules that offer an introduction
to the issues of global economics in the context of other
political, social and cultural environments. New to this
Edition: - An increased focus on sustainability, covering
climate change, individual and societal wellbeing, good
governance and financial stability - New pedagogical
features, including mini-case studies, 'Shining a Light on
Business Decisions', insight boxes, video links and
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marginal definitions - New case studies, including more
on emerging economies - Up-to-date coverage of how
business reacts to key contemporary issues and
controversies, such as the opioid epidemic, the plastic
crisis and new appointments to the US supreme court
As global business systems are becoming ever more
complex and they continue to grow and expand, it is
increasingly more difficult to stand out as an effective
and efficient leader. Dynamic Leadership Models for
Global Business: Enhancing Digitally Connected
Environments describes various models on how to
become an outstanding leader in today’s rapidly growing
global business environments. This book seeks to
provide positive instruction which illuminates a practical
path to becoming a successful leader in such large and
competitive markets. The approach is consistent with
any existing leadership development program, or it may
be undertaken as an individual initiative.
Globalization has been under extreme pressure in the wake
of the financial crisis. Multinational firms are weighing the
costs and benefits of international scale and scope, and are
increasingly under pressure to hire local, to source local, and
to pay taxes domestically. At the same time global
competitive pressures have intensified. This book reviews
international business practices from the multinational firm
perspective, and provides pathways forward concerning
competitiveness and sustainability in global markets. What
sets this book apart from others is that the benefits and
pitfalls of globalization are addressed. Chapter coverage
focuses on the functional areas of the business and how they
are impacted by international expansion. Practical case
studies supplement chapter coverage and highlight both
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positive and negative developments in the global business
arena. Readers should expect to be challenged on what will
be the limits of the multinational firm in the future, and how
multinational firms can continue to prosper while at the same
time adhere to sustainable business initiatives. Equally useful
to both undergraduate and graduate students of international
business as well as professional development programs,
Global Business: Competitiveness and Sustainability provides
a necessary tonic for dealing with today’s troubled seas of
globalization.
Macroeconomics: Understanding the Global Economy, 3rd
Edition is to help students – and indeed anyone – understand
contemporary and past economic events that shape the world
we live in, and at a sophisticated level. But it does so without
focusing on mathematical techniques and models for their
own sake. Theory is taken seriously – so much so that the
authors go to pains to understand the key aspects of theories
in a way that will not put people off before they see how
theories are useful to analyse issues. The authors believe
that theories are essential to better understand the world,
thus the book includes a wealth of historic and current
episodes and data to both see how theories can help interpret
the world and also to judge their validity. Economies today
are very inter-connected; what happens in China matters
pretty much everywhere; and what happens in one (even
small) country in the euro zone has implications for the whole
euro area and beyond, consequently Macroeconomics, 3rd
Edition adopts a very international focus.
Technology is a key driver behind the effects of contemporary
globalization on business and other organizations worldwide.
Understanding this phenomena in connection with the impact
of cultural variations can help improve business and product
life cycles in an era in which corporate capital and liquidity
buffers must be increased for unexpected developments in
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global markets. Cultural and Technological Influences on
Global Business is a leading publication in its field
emphasizing the importance of deeply exploring the effects of
cultures and technologies on the global business sector. This
reference source is beneficial for professionals, researchers,
and practitioners who wish to broaden their understanding of
the direct relationship between culture and technology in the
international business realm.
The arrival of the COVID-19 pandemic throughout the globe
at the end of 2019 turned global business upside down. It
forced the closure of many businesses, disrupted global
supply chains, reduced travel across borders, and created
fear about face-to-face interactions. As the lockdowns in
many countries created uncertainty about the future business
activities, global business leaders were scrambling to find
new strategies to safely re-establish their business
relationships with their stakeholders. The existing historical
economic, social, and racial injustice in the American society
toward Black, Indigenous, and People of Color was
compounded by the COVID-19. This led the movements of
the Black Lives Matter to reenergize and become a global
phenomenon. The horrific and sad death of George Floyd
and many others triggered huge global movements to
demand respect for human rights and dignity for all.
Additionally, climate change and environmental degradation
have caused unprecedented forests fires, more frequent and
damaging hurricanes, and migration demand a revived global
business book. This third edition of Global Business: An
Economic, Social, and Environmental Perspective
incorporates global business issues related to COVID-19, the
economic and social injustice of BIPOC, and environmental
degradation where it is appropriate. The reader will
understand the impact of these critical global business issues
discussed in the book through examples, case studies and
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thought-provoking discussions. These challenges require
businesses, governments, and the active engagement of
citizens to succeed. The aim of this book is to bring these
issues for discussion and action by these stakeholders. Each
chapter includes supplementary PowerPoint slides, TestBank, and Teaching notes that are available for instructors
only.
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