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THE ACADEMY OF INTERNATIONAL BUSINESS (UK and Ireland Chapter)
published in association with the UK and Ireland Chapter of the Academy of
International Business International Business: New Challenges, New Forms, New
perspectives. This book provides in-depth and new knowledge about some of the
most recent challenges for international businesses such as corporate social
responsibility, the phenomenon of outward foreign direct investment from China,
and the international growth of smaller firms, including international new
ventures. This volume also reflects on new perspectives in international business
by presenting the experience of successful business experts in the field in
managing large international projects, the issues they face and the strategies
they use to tackle them.
This volume provides a fresh overview of many novel international business
research challenges as they pertain to salient institutional dimensions with a
locational component, with a focus on the ‘new normal’.
The International Encyclopedia of Organizational Communication offers a
comprehensive collection of entries contributed by international experts on the
origin, evolution, and current state of knowledge of all facets of contemporary
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organizational communication. Represents the definitive international reference
resource on a topic of increasing relevance, in a new series of sub-disciplinary
international encyclopedias Examines organization communication across a
range of contexts, including NGOs, global corporations, community cooperatives,
profit and non-profit organizations, formal and informal collectives, virtual work,
and more Features topics ranging from leader-follower communication,
negotiation and bargaining and organizational culture to the appropriation of
communication technologies, emergence of inter-organizational networks, and
hidden forms of work and organization Offers an unprecedented level of authority
and diverse perspectives, with contributions from leading international experts in
their associated fields Part of The Wiley Blackwell-ICA International
Encyclopedias of Communication series, published in conjunction with the
International Communication Association. Online version available at Wiley
Online Library Awarded 2017 Best Edited Book award by the Organizational
Communication Division, National Communication Association
Discover success in global business today with the most strategic approach to
international business topics and unique coverage not found in other books.
Written by renowned international instructor and author Mike Peng, GLOBAL
BUSINESS is the first truly global business book to answer the big question,
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What determines the success and failure of firms around the globe? This edition
blends both an institutional-based view and resource-based view throughout
every chapter for an unparalleled continuity in the learning process. The book
combines an inviting, conversational style with the latest research and examples
throughout every chapter. A comprehensive set of cases from Mike Peng and
other respected international experts examine how companies throughout the
world have expanded globally. All-new video cases, world maps, and unique
global debate sections help readers view business challenges from a truly global
perspective. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
International business is undergoing continuous transformation as multinational
firms and comparative management evolve in the changing global economy. To
succeed in this challenging environment, firms need a well-developed capability
for sound strategic decisions. This comprehensive work provides an applied and
integrated strategic framework for developing capabilities that lead to global
success. It is designed to help readers achieve three essential objectives. First, it
provides intellectual and practical guidelines for readers to execute goals and
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strategies that lead to meaningful and productive results. The book is packed
with frameworks, cases, anchoring exercises, techniques, and tools to help
readers emerge with a completed business plan after the last chapter. Second, it
focuses on strategy and how firms build competitive presence and advantages in
a global context. A primary learning objective is to enable readers to understand
and evaluate the major issues in strategy formulation and implementation in a
global context. Third, it provides an accessible framework that will help guide
readers in making strategic decisions that are sound and effective. It offers a
unifying process that delineates the necessary steps in analyzing the readiness
of a firm to do business abroad. In addition to core issues, each chapter presents
frameworks, analytical tools, action-oriented items, and a real-world case - all
designed to provide insights on the challenges imposed by globalization and
technology on managers operating in a global context.
As business paradigms shift from desktop-centric environments to data-centric
mobile environments, mobile services create numerous new business
opportunities. At the same time, these advances may also challenge many of the
basic premises of existing business models. Mobile Services Industries,
Technologies, and Applications in the Global Economy fosters a scientific
understanding of mobile services, provides a timely publication of current
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research efforts, and forecasts future trends in the mobile services industry and
its important role in the world economy. Written for academics, researchers,
government policymakers, and corporate managers, this comprehensive volume
will outline the great potential for new business models and applications in mobile
commerce.
Practical, theoretical, global: provides thorough grounding in economic and
international business theory complemented by cases, examples, and IB insights
from a diverse range of companies and cultures.
The fields of Economic Geography and International Business share an interest
in the same phenomena, whilst each provides both a differing perspective and
different research methods in attempting to understand those phenomena. The
Routledge Companion to the Geography of International Business explores the
nature and scope of inter-disciplinary work between Economic Geography and
International Business in explaining the central issues in the international
economy. Contributions written by leading specialists in each field (including
some chapters written by inter-disciplinary teams) focus on the nature of
multinational firms and their strategies, where they choose to locate their
activities, how they create and manage international networks and the key
relationships between multinationals and the places where they place their
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operations. Topics covered include the internationalisation of service industries,
the influence of location on the competitiveness of firms and the economic
dynamism of regions and where economic activity takes place and how
knowledge, goods and services flow between locations. The book examines the
areas for fruitful inter-disciplinary work between International Business and
Economic Geography and sets out a road map for future joint research, and is an
essential resource for students and practitioners of International Business and
Economic Development.
4LTR Press solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the
textbook as their main course resource. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
version.
Discover both sides of international business and how to prepare for the future.
GLOBAL STRATEGY, Third Edition, doesn't just show you what it's like for foreign
businesses entering a new market; it reveals what domestic companies must do to
survive foreign competition. Easy to read and full of study tools, GLOBAL STRATEGY,
Third Edition, helps you prepare for your exams and for your career. Available with
InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media
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content referenced within the product description or the product text may not be
available in the ebook version.
Peruta examines emerging pervasive models of innovation and how their nature,
effects, and origins are characterized.
Recent developments are challenging the traditional separation between advanced and
emerging economies as host of knowledge and production-intensive activities,
respectively. Authors assess whether the co-location of R&D and manufacturing is
critical for development and innovation.
Discover success in global business today with the most strategic approach to
international business topics and unique coverage not found in other books. GLOBAL
BUSINESS, 4th Edition, is the first global business book that answers the big question,
What determines the success and failure of firms around the globe? Globally renowned
scholar and author Mike Peng integrates both an institution-based view and resourcebased view throughout every chapter, bringing an unparalleled continuity and strategic
approach to the learning process. The book combines an inviting, conversational style
with the latest research and examples that reflect the most recent global developments.
A wealth of business cases from Mike Peng and other respected international experts
delve into how companies throughout the world have expanded globally. All-new video
cases that cover every chapter's opening case and closing case, world maps that
connect geography and culture to business decisions, and unique global debate
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sections that draw you into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly global perspective. With
GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world
citizen and gain the understanding you need to become an effective manager within
today's global business landscape. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
Global BusinessCengage Learning
The most sensational movement in the worldwide vehicles industry is the sharp
development of recently industrializing nations underway and deals, strikingly China,
India, and Brazil. The triadic structure of the car business is currently evolving. The
vehicles business has been under weight subsequent to the money related Emergency
in 2008. The weights requiring changes inside of the business, for example, stringent
emanation and security regulation and expanding necessities for quality administration
guidelines, joined by extreme cost rivalry has unavoidably prompted the enormous
rebuilding of the vehicles business around the world. The Adjustments in assembling
structural engineering, in view of level layered and progressively modularized creation,
have additionally influenced the worldwide topography of car generation. In car
fabricating, China has risen as the quickest developing maker, surpassing Germany in
2006, the United States in 2008 and Japan in 2009. In 2010, China delivered 18.26
million units (23.5% of the world aggregate generation). India has additionally risen as
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an extensive maker, and creation came to 3.53 million (4.6% of the aggregate world
generation) in 2010.The book is about outbound cross boarder Merger and Acquisition
deals by Indian Automobile Sector in last 10 Years.
Drawing from the combined experiences of Mike Peng and Klaus Meyer International
Business provides a comprehensive insight into contemporary business practices.
Covering recent global developments and current issues such as Brexit, as well as the
historical context of international business, the third edition highlights the complex
nature of global business.
This informative Field Guide to Intercultural Research is specifically designed to be
used in the field, guiding the reader away from pitfalls and towards best practice. It
shares valuable fieldwork challenges and experiences, as well as insights into key
methodological debates and practical recommendations relevant to both new and
seasoned researchers.
"This book focuses on the uneasy interaction between a developing country traditional
logic and Multinational Enterprise (MNE) economic logic, offering multidisciplinary
perspectives from South America, Africa, Asia, Europe and North America"--EBL.
Thoroughly revised and updated, this fourth edition of Lasserre’s popular textbook is a
user-friendly introduction to planning and making decisions for businesses on a global
scale. It features numerous case studies and examples of established international
companies and of SMEs looking to grow their international presence. Global Strategic
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Management blends academic rigour and a practical approach to provide a
comprehensive guide to understanding strategic management in a global environment.
Written by a world-renowned professor of strategy and international business from one
of the world’s leading business schools, this new edition confirms Global Strategic
Management as one of the most accessible, engaging texts on the market, one which
students find easy to learn from and actually enjoy reading. This fully-updated fourth
edition includes: • New and expanded coverage of BRICs, ‘born global’ firms,
Corporate Social Responsibility and the underground econo my • More on e-business
and the role of the internet in global business • A brand new video feature with
business leaders explaining the practical implications and implementation of issues
covered in the text • Genuinely global in scope and approach: over 40 mini-cases and
examples cover emerging economies in Africa, Latin America and the Far East as well
as established firms worldwide • Perfect balance between theory and the real world of
business: numerous up-to-date examples that illustrate principles and support learning
throughout The strong pedagogical framework from the previous edition remains,
including: - Learning objectives - Mini cases, with questions, and shorter examples Summary and key points - Learning assignments - Key words – with an end-of-book
glossary - Web resources – providing links to useful websites - References and further
reading Please visit the companion website at : www.palgravehighered.com/lasserregsm-4e for online resources including self-assessment questions, mini-case questions,
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PowerPoint presentations, and useful weblinks, as well as new video interviews with
leading business people across the world. Philippe Lasserre is Emeritus Professor of
Strategy at INSEAD, Fontainebleau, France. He is an established authority in the field
of international business and strategy, with over forty years’ experience in teaching,
research and consulting in strategic management and international business. He has
authored many books in these areas, and has held visiting professorships in Singapore,
China, the US and Australia.
Due to the vital importance of SMEs in developed economies worldwide, this book aims
to provide a unique and much-needed investigation into the underlying mechanisms
and practices of management within these companies by collecting a wide range of
original conceptual and empirical research in the topical area of management in SMEs
and new ventures. Collecting work from dozens of leading scholars in fields ranging
from management and entrepeneurship to human resource management and strategy,
this book aims to supply readers with an overview of the field of research in
management of SMEs and new ventures as well as in depth knowledge on a variety of
related topics. The essays collected here are focused and practical, offering a variety of
explicit and pragmatic recommendations for action and developing new tools and
strategies useful to scholars and students as well as practitioners working in the field of
SME and new venture management and consulting.
This book, on the important subject of internationalization and entrepreneurship with the
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concentration on the smaller firm, is a standout in a field that has many excellent
offerings. . . This book is well organized, substantive, and highly readable.
Recommended. C.J. Talele, Choice This forward-looking volume contains state-of-theart analysis of the current research themes and challenges influencing the
internationalization of SMEs. The editors have brought together perspectives from both
academics and practitioners, who in turn use theoretical and empirical studies to
identify gaps in research evidence, present case studies of internationalizing SMEs,
and illustrate potential for future research. The book features some of the best known
researchers in the field of international entrepreneurship, and combines a range of
theoretical perspectives including network and social capital, internationalization
process, and international new venture frameworks as well as knowledge, learning and
absorptive capacity paradigms. This timely study will appeal strongly to academics,
researchers and students focusing on business and management, international
business, entrepreneurship and international marketing. It will also provide important
insights for international entrepreneurs and policy-makers.
Guided by the overarching question “how and why does the emerging economy context
matter for business?”, this collection brings together key contributions of Klaus Meyer
on multinational enterprises (MNEs) competing in, and originating from, emerging
economies. The book also explores how outward investment strategies contribute to
building internationally competitive MNEs.
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This book highlights the key issues, opportunities and challenges facing African firms,
industries, cities and nations in their quest to compete successfully in the global
economy. Exploring a topic which has grown in importance as Africa faces a period of
subdued economic development, this edited collection takes a unique multi-disciplinary,
multi-industry and multi-country approach. The authors provide insights into a broad
range of issues, including competitiveness measurement and evaluation, sectoral
competitiveness of declining and emerging industries, threats of the ‘Dutch Disease,’
and talent competitiveness. This timely book offers a response to the urgent need for
the diversification of economies and the advancement of manufacturing in Africa,
appealing to scholars of international business and economics.
From Government to E-Governance: Public Administration in the Digital Age will aim to
provide relevant theoretical frameworks, past experiences, and the latest empirical
research findings in the area of public administration systems that existed in earlier
civilizations, as well as e-governance-introduced modern times. The target audience of
this book will be composed of academics, students, civil servants, researchers, and
policy advisors teaching and studying public administration and public policy, thinking to
bring administrative reforms and working in government.

A comprehensive introduction to International Business from authors at the
forefront of research in international and strategic management. Taking a
regional approach, this text challenges some of the underlying assumptions
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behind globalization and focuses on both the dominant economies - the EU, the
US and Japan - as well as emerging markets in world trade, such as Brazil, India
and China. The book also integrates analysis of the competitive environment and
the internal resources of the firm to provide a strategic view of international
business. The book is written for students on undergraduate and postgraduate
degree programmes in business, or business-related disciplines.
Each year, the Fellows of the Academy of International Business (AIB) spot and
elect new talents to join them and expand research in international business. Ten
of them have contributed chapters to this volume, the first of two that will feature
unique insights from the AIB's best and brightest.
This book presents the skills required in business and management careers. The
management tools provided within this text can be very useful for beginners in
the study of management area, as well as to those pursuing a managerial career
in different types of organization. It serves as a refreshment in the management
sciences foundations. Subjects such as accounting, marketing, human
resources, operations, finance are treated in detail, giving the reader the
background that can be applied to a variety of real world business situations. The
book also covers the latest developments in management research activity,
promoting discussion and the exchange of information on principles, strategies,
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models, techniques, methodologies and applications in the management and
business area.
The second title in the Palgrave Studies in Global Human Capital Management
series, this book explores how human capital contributes to innovation within the
context of an inter-connected and globalized world. Investigating globalization as
a phenomenon reflected within increasing cross-border flows of goods, services,
know-how and talent, Human Capital and Innovation: Examining the Role of
Globalization illustrates various facets of innovation at individual, team and
organizational level. It highlights the influence of new economic realities, such as
technological advances and the rise of emerging economies, on human capital
and innovation.
Global Marketing, 3rd edition, provides students with a truly international
treatment of the key principles that every marketing manager should grasp.
International markets present different challenges that require a marketer to think
strategically and apply tools and techniques creatively in order to respond
decisively within a fiercely competitive environment. Alon et al. provide students
with everything they need to rise to the challenge: Coverage of small and
medium enterprises, as well as multinational corporations, where much of the
growth in international trade and global marketing has occurred; A shift toward
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greater consideration of services marketing as more companies move away from
manufacturing; A shift from developed markets to emerging markets with more
dynamic environments A focus on emerging markets to equip students with the
skills necessary to take advantage of the opportunities that these rapidly growing
regions present; Chapters on social media, innovation, and technology teaching
students how to incorporate these new tools into their marketing strategy; New
material on sustainability, ethics, and corporate social responsibility; key values
for any modern business; Short and long cases and examples throughout the text
show students how these principles and techniques are applied in the real world;
Covering key topics not found in competing books, Global Marketing will equip
today’s students with the knowledge and confidence they need to become
leading marketing managers. A companion website features an instructor’s
manual with test questions, as well as additional exercises and examples for inclass use.
The world’s best-selling global business strategy text, Peng's GLOBAL
STRATEGY, 5E uses a reader-friendly approach to present strategic
management from a truly global perspective. This edition emphasizes strategy
around the globe using evidence-driven explanations with the latest research. A
unique strategy tripod perspective presents three leading views - industry-based,
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resource-based and institution-based views - in each chapter. A conversational
style emphasizes the story behind the stories, while timely debates address
strategic issues, such as globalization versus de-globalization, offshoring versus
non-offshoring and social media freedom of speech versus censorship. You also
examine building an antitrust case against Big Tech and reducing income
inequality via corporate social responsibility (CSR). Strategy-in-action boxes,
numerous chapter cases and brief, to-the-point integrative cases present current
global topics. GLOBAL STRATEGY, 5E is available as a printed book or ebook.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
In the modern globalized economy, it is important for businesses of all sizes to
take advantage of the opportunity to enter diverse markets around the world.
Through an international presence, organizations can remain competitive. The
Handbook of Research on Global Business Opportunities combines
comprehensive viewpoints and research on various business enterprises from
around the world in companies of all sizes and models, discussing different
aspects and concerns in the global business environment such as corruption,
taxation, supply chain management, and economic impacts. This handbook is an
essential reference source for business executives from both large and small
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firms, business scholars, researchers, academics, students, and professionals.
This Handbook presents a comprehensive and contemporary compendium of the
field of cross-cultural management (CCM). In recognition of current trends
regarding migration, political ethnocentrisms and increasing nationalism, the
chapters in this volume not only cover the traditional domains of CCM such as
expatriation, global (virtual) teamwork and leadership, but also examine emerging
topics such as bi/multi-culturalism, migration, religion and more, all considered
from a global perspective. The result is a Handbook that acknowledges and
builds on a variety of research traditions (from mainstream to critical), updates
existing knowledge in relation to current challenges, and sets the direction for
future research and developments, making this an invaluable resource for
researchers in the field, and across related areas of international business,
management, and intercultural relations. Part 1: Multiple Research Paradigms for
the Study of Culture Part 2: Research Methods in Cross-Cultural Management
Part 3: Cross-Cultural Management and Intersecting Fields of Study Part 4:
Individuals and Teams in Cross-Cultural Management Part 5: Global mobility and
Cross-Cultural Management Part 6: Developing Intercultural Competence
In the field of international business, it is increasingly recognized that Multinational
Corporations (MNCs) can no longer rely on headquarters as the single source of
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competitive advantage. Therefore, growing interest centers on decentralized
entrepreneurial initiatives that originate in their network of foreign subsidiaries. Based
on an extensive review of literature, Lars R. Dzedek develops a comprehensive
framework to help explain how the setting in which a foreign subsidiary operates
impacts its entrepreneurial initiatives and outcomes. The author conducts an empirical
investigation in 14 foreign units of two large MNCs and offers detailed case studies with
rich insights into entrepreneurial subsidiary activities.
The conference committee encourages contributions on this wide range of topics
through the use of a variety of rigorous approaches, including theoretical and empirical
papers employing qualitative, quantitative and critical methods. Action-based research,
case studies and work-in-progress/posters are enthusiastically welcomed. PhD
research, proposals for roundtable discussions, practitioner contributions and product
demonstrations based on the conference themes are also invited.
Discover both sides of international business and how to prepare for the future.
GLOBAL STRATEGIC MANAGEMENT, 3E, International Edition doesn't just show you
what it's like for foreign businesses entering a new market; it reveals what domestic
companies must do to survive foreign competition. Easy to read and full of study tools,
GLOBAL STRATEGIC MANAGEMENT, 3E, International Edition, helps you prepare for
your exams and for your career.
This comprehensive, three-volume set covers every aspect of international business
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operations and offers a detailed discussion of important issues looming on the horizon.
• More than 100 expert contributors, ranging from a U.S. state governor to recognized
leaders in the academic community to successful international business leaders •
Illustrations throughout • An executive summary at the end of each chapter to make it
easier for the reader to relate the chapter to a particular problem or area of interest • A
reference list at the end of each chapter
The changing dynamics in the European region and beyond, the unfolding politicaleconomic challenges across the European Union, and the rising global power of
emerging economic powers require knowledge, skills, and methodological platforms
inducing strategies and operations in the new and ever-changing business landscape.
Geo-Regional Competitiveness in Central and Eastern Europe, the Baltic Countries,
and Russia seeks to address East Central Europe’s (ECE), the Baltics’, and Russia’s
increasingly important roles as emerging markets and competitive economic players in
the European region. This premier reference work is designated for scholars,
professionals, government agencies, think tanks, and other individuals, organizations,
and institutions interested in gaining a deeper understanding of the geo-regional
strategic business dynamics and landscape involving ECE, the Baltics, and Russia.
The GLOBAL BUSINESS: An Economic, Social, and Environmental Perspective is the
2nd edition of the book titled “Foundations of International Business” published by
Information Age Publishing, Inc. in 2015. We have approached the 2nd edition from a
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forward looking perspective by incorporating economic, social, and environmental
issues, which have strong links to stakeholders and are guided by the Triple BottomLine (TBL) concept. A TBL approach emphasizes the importance of Profit, People, and
Planet, or PPP. The Triple Bottom Line concept is highlighted throughout each chapter.
Successful Multinational Enterprises (MNEs) are increasingly linking the company’s
profit maximization goal (the economic or Profit maximization components) to the social
well-being of the community and corporate social responsibility initiatives of the firm
(the social or People components), as well as the environmental consideration of
scarce resources, climate change and sustainability (the environmental or Planet
component). This approach enables readers to assess global business opportunities
and risks in a comprehensive and integral manner. We also have made important
modifications in terms of content organization of this book, as described below.
Course names: European Business. Degrees: BABS; European BABS; Politics;
Economics. The module is usually an elective except on specialised European
Business degrees. Also used commonly as secondary reading. This text examines the
question of how the future of the European Union will affect organisations operating in
member states. The business environment in Europe continues to change as the
moves toward integration gathers pace. It is inevitable that this new environment will
present new challenges to key players and businesses operating in Europe. This text
therefore provides a comprehensive and general overview of the key topics for students
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who need to understand the complexities of the EU. In addition to addressing the
present and likely future issues, each chapter contains discussion questions, a case
study and questions on the case to test the students' understanding of the topics
covered.
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