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America's struggle against Nazism is one of the few aspects of World War II that has escaped controversy. Historians agree that it
was a widely popular war, different from the subsequent conflicts in Korea and Vietnam because of the absence of partisan
sniping, ebbing morale, or calls for a negotiated peace. In this provocative book, Steven Casey challenges conventional wisdom
about America's participation in World War II. Drawing on the numerous opinion polls and surveys conducted by the U.S.
government, he traces the development of elite and mass attitudes toward Germany, from the early days of the war up to its
conclusion. Casey persuasively argues that the president and the public rarely saw eye to eye on the nature of the enemy, the
threat it posed, or the best methods for countering it. He describes the extensive propaganda campaign that Roosevelt designed
to build support for the war effort, and shows that Roosevelt had to take public opinion into account when formulating a host of
policies, from the Allied bombing campaign to the Morgenthau plan to pastoralize the Third Reich. By examining the previously
unrecognized relationship between public opinion and policy making during World War II, Casey's groundbreaking book sheds
new light on a crucial era in American history.
First Published in 1981. In Perspectives on the American South we hope to gather, yearly, essays that deal with the society,
politics, and culture of the region. This first book in the series contains 27 articles, representing the work of some 30 scholars, and
including the disciplines of history, sociology, anthropology, political science, and geography. The papers have been organized
around four broad topics: violence in the region, southern politics, comparative studies of the region, and the South’s ethnic and
cultural groups.
Do Politicians listen to the public? When? How often? Or are the views of the public manipulated or used strategically by elites? In
this book, leading scholars of American politics assess and debate the impact of public opinion on policymaking. Central questions
include the changing relationships between opinion and policy over time, how key actors use public opinion to formulate domestic
and foreign policy, and how new measurement techniques might improve ourunderstanding of the results of polls and survey
research. These state-of-the-art essays address issues that lie at the heart of democratic governance today.
This all-encompassing encyclopedia provides a broad perspective on U.S. politics, culture, and society, but also goes beyond the
facts to consider the myths, ideals, and values that help shape and define the nation. • Offers approximately 225 entries covering
U.S. politics, culture, society, and beliefs • Includes an introductory overview of the forces that have shaped and continue to shape
American political culture and a concluding essay that gathers key thematic threads and looks toward the future • Covers the
myriad ways in which American political culture influences other aspects of American society • Examines how cultural symbols
and beliefs are manipulated to advance political interests and establish government authority • Connects new issues such as
social media and sexual politics with the political culture
As evidenced in the 2008 elections and the transition to a new era of Democratic governance, one of the most important
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developments in American politics in recent years has been the resurgence of political parties. Democrats and Republicans
represent different world views and policies, citizens recognise these differences, and many of them use party labels to make
sense of the political world. Parties, Polarisation and Democracy in the United States describes and analyses the place of political
parties in American politics today - both among elites and citizens at large. Many scholars and pundits denounce political
polarisation; they view it as a symptom of a broken political system that provides unappealing choices for voters and that is
frequently mired in deadlock. Baumer and Gold make a different argument - that party polarisation offers the kind of choice and
accountability to voters that was not always present in earlier periods of American political history.
The public policy overviews by Brookings are always among the best, and they are even more valuable this year when several
think tanks appear to have defaulted on their traditional role in offering up reviews for consideration by the transition team. Across
the various issue areas, including international, social, domestic, and governance policy domains, they present thoughtful
recommendations.
Famed as "the father of public relations," Edward Bernays pioneered the technique of working to change attitudes rather than just
selling products. In this 1923 classic, the first book ever written about the public relations industry, he delineates the approaches
that corporations and governments have taken for the past century to influence social tendencies. Crystallizing Public Opinion
identifies the techniques employed by public relations professionals, from authoritative-sounding surveys to persuasive
endorsements from opinion leaders, celebrities, and experts. Bernays — whose high-profile clients included Procter & Gamble,
General Electric, CBS, NBC, and Time, Inc. — cites examples from his successful campaigns, including a physician-endorsed
promotion of bacon as a healthy breakfast option. He quotes leading theorists on the role of herd mentality in the minds of the
educated as well as the ignorant, and he explains the value of communicating the right facts at the right time to a targeted
audience. Although technology has changed in the years since this book's debut, human nature has not, and these principles
remain of timeless value to business and marketing professionals, students of public relations, and other readers.

Understanding Public Opinion, edited by Barbara Norrander and Clyde Wilcox, is a collection of original essays that
explores the sources, content, and effects of American public opinion at the close of the twentieth century. The book
examines the diversity in contemporary public opinion research by focusing on questions such as where attitudes and
opinions come from, how they are organized, how they affect an individual's political participation and vote choice, what
forms the content of public opinion, and what impact public opinion has on the president, Congress, and the Supreme
Court. The chapters, written by leading scholars, present research that exposes readers to both the substance of
American public opinion and the process of that research. They reveal how social scientists approach a question, what
the research looks like, and how conclusions are derived.
The Persian Gulf crisis may well have been the most extensively polled episode in U.S. history as President Bush, his
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opponents, and even Saddam Hussein appealed to, and tried to influence, public opinion. As well documented as this
phenomenon was, it remains largely unexplained. John Mueller provides an account of the complex relationship between
American policy and public opinion during the Gulf crisis. Mueller analyzes key issues: the actual shallowness of public
support for war; the effect of public opinion on the media (rather than the other way around); the use and misuse of polls
by policy makers; the American popular focus on Hussein's ouster as a central purpose of the War; and the War's shortlived impact on voting. Of particular interest is Mueller's conclusion that Bush succeeded in leading the country to war by
increasingly convincing the public that it was inevitable, rather than right or wise. Throughout, Mueller, author of War,
Presidents, and Public Opinion, an analysis of public opinion during the Korean and Vietnam wars, places this analysis of
the Gulf crisis in a broad political and military context, making comparisons to wars in Panama, Vietnam, Korea, and the
Falklands, as well as to World War II and even the War of 1812. The book also collects nearly 300 tables charting public
opinion through the Gulf crisis, making Policy and Opinion in the Gulf War an essential reference for anyone interested in
recent American politics, foreign policy, public opinion, and survey research.
State-owned enterprises make up roughly 10 percent of the world economy, yet they are woefully understudied. This
handbook offers the first synthesis of the topic since the 1980s and offers a comprehensive reference for a generation.
The authors provide a detailed explanation of the theory that underpins the expansion of state-owned enterprises in the
21st century. Each chapter delivers an overview of current knowledge, as well as identifying issues and relevant debates
for future research. The authors explain how state-owned enterprises are used in both developed and developing
countries and offer an insight into complex and fascinating organizations such as the German municipal conglomerates
or the multinational companies owned by states. New modes of governance and regulation have been invented to make
sure they act in the public interest. This handbook brings together a wealth of international scholars, offering multiple
theoretical perspectives to help shape a brave new world. It will be of interest to teachers and students of Economics,
Public Administration and Business, academics, established researchers and PhD students seeking rigorous literature
reviews on specific aspects of SOEs, as well as practitioners and decision makers in international organizations.
Thoroughly revised edition of an essential text, incorporating a wealth of new material on American foreign policy since
9/11. The second edition of this concise masterwork includes vast amounts of new material on American foreign policy in
the post-9/11 era, including the war in Iraq. Holsti explores the poorly understood role of public opinion in international
affairs, looking at Americans' capacity to make informed judgments about issues far removed from their personal
experience. "Impressively comprehensive and current: an excellent revision of a book by the #1 authority on the topic.
This new edition will remain at the forefront for consultation and textbook adoption on the topic for years to come." -Bruce
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Russett, Yale University "I thought the first edition was the best single treatment of the subject-so, apparently, did the
student who 'borrowed' my copy-and this is a worthy successor. The new edition almost flawlessly accomplishes the goal
Holsti sets for himself: an update of his landmark book in light of emerging research and the dramatically changed state
of the world that confronts U.S. foreign policy." -Randy Siverson, University of California, Davis "For those who are
curious about the impact of 9/11 on American public opinion, for serious students of the relationship between foreign
policy and public opinion, for anyone who wants to understand contemporary American opinion about the United States'
place in the world, and for citizens tired of conventional wisdom about a difficult and important subject, Holsti's study is
not only interesting and topical, it is essential." -Maxine Isaacs, Kennedy School of Government, Harvard University "In
an age of almost weekly polling on foreign policy, Holsti's insights are indispensable. He delivers double tour de force in
this new edition, providing his own current and historical research along with a comprehensive synthesis of the existing
literature. His analysis of the relationships between public opinion and foreign policy since 9/11 will prove particularly
valuable for students and scholars alike." -Richard Eichenberg, Tufts University "Holsti combines a vast knowledge of
political history and a mastery of the relevant scholarship with up-to-date empirical data to address the question of what
role the general public can play in shaping foreign policy. This revised edition is a remarkable achievement." -Shoon
Murray, School of International Service, American University
Public opinion and the media form the foundation of the United States' representative democracy. They are the subject of
enormous scrutiny by scholars, pundits, and ordinary citizens. This Oxford Handbook takes on the 'big questions' about
public opinion and the media-both empirical and normative-focusing on current debates and social scientific research.
Bringing together the thinking of a team of leading academic experts, its chapters provide a cutting assessment of
contemporary research on public opinion, the media, and their interconnections. Emphasizing changes in the mass
media and communications technology-the vast number of cable channels, websites and blogs, and the new social
media, which are changing how news about political life is collected and conveyed-they describe the evolving information
interdependence of the media and public opinion. In addition, the volume reviews the wide range of influences on public
opinion, including the processes by which information communicated through the media can affect the public. It describes
what has been learned from the latest research in psychology, genetics, and studies of the impact of gender, race and
ethnicity, economic status, education and sophistication, religion, and generational change on a wide range of political
attitudes and perceptions. The Handbook includes extensive discussion of how public opinion and mass media coverage
are studied through survey research and increasingly through experiments using the latest technological advances. The
Oxford Handbooks of American Politics are a set of reference books offering authoritative and engaging critical overviews
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of the state of scholarship on American politics. Each volume focuses on a particular aspect of the field. The project is
under the General Editorship of George C. Edwards III, and distinguished specialists in their respective fields edit each
volume. The Handbooks aim not just to report on the discipline, but also to shape it as scholars critically assess the
scholarship on a topic and propose directions in which it needs to move. The series is an indispensable reference for
anyone working in American politics.
Fills a gap in scholarship on an increasingly important field within Political Science. Comparative Politics, the discipline
devoted to the politics of other countries or peoples, has been steadily gaining prominence as a field of study, allowing
politics to be viewed from a wider foundation than a concentration on domestic affairs would permit.
Covering the intricate facets of America's most important democratic tradition, this book serves as an important resource
to understand how citizens' views are translated into governmental action.
From World War II to the war in Iraq, periods of international conflict seem like unique moments in U.S. political
history—but when it comes to public opinion, they are not. To make this groundbreaking revelation, In Time of War
explodes conventional wisdom about American reactions to World War II, as well as the more recent conflicts in Korea,
Vietnam, the Gulf, Afghanistan, and Iraq. Adam Berinsky argues that public response to these crises has been shaped
less by their defining characteristics—such as what they cost in lives and resources—than by the same political interests
and group affiliations that influence our ideas about domestic issues. With the help of World War II–era survey data that
had gone virtually untouched for the past sixty years, Berinsky begins by disproving the myth of “the good war” that
Americans all fell in line to support after the Japanese bombed Pearl Harbor. The attack, he reveals, did not significantly
alter public opinion but merely punctuated interventionist sentiment that had already risen in response to the ways that
political leaders at home had framed the fighting abroad. Weaving his findings into the first general theory of the factors
that shape American wartime opinion, Berinsky also sheds new light on our reactions to other crises. He shows, for
example, that our attitudes toward restricted civil liberties during Vietnam and after 9/11 stemmed from the same kinds of
judgments we make during times of peace. With Iraq and Afghanistan now competing for attention with urgent issues
within the United States, In Time of War offers a timely reminder of the full extent to which foreign and domestic politics
profoundly influence—and ultimately illuminate—each other.
This 1992 book explains how people acquire political information from elites and the mass media and convert it into
political preferences.
In a rigorous critique of public opinion polling in the U.S., George F. Bishop makes the case that a lot of what passes as
"public opinion" in mass media today is an illusion, an artifact of measurement created by vague or misleading survey
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questions presented to respondents who typically construct their opinions on the spot. Using evidence from a wide
variety of data sources, Bishop shows that widespread public ignorance and poorly informed opinions are the norm rather
than definitive public opinion on key political, social, and cultural issues of the day. The Illusion of Public Opinion presents
a number of cautionary tales about how American public opinion has supposedly changed since 9/11, amplified by
additional examples on other occasions drawn from the American National Election Studies. Bishop's analysis of the
pitfalls of asking survey questions and interpreting poll results leads the reader to a more skeptical appreciation of the art
and science of public opinion polling as it is practiced today.
Following World War I, political commentator Walter Lippmann worried that citizens increasingly held inaccurate and
misinformed beliefs because of the way information was produced, circulated, and received in a mass-mediated society.
Lippmann dubbed this manipulative opinion-making process “the manufacture of consent.” A more familiar term for such
large-scale persuasion would be propaganda. In Weapons of Democracy, Jonathan Auerbach explores how Lippmann’s
stark critique gave voice to a set of misgivings that had troubled American social reformers since the late nineteenth
century. Progressives, social scientists, and muckrakers initially drew on mass persuasion as part of the effort to mobilize
sentiment for their own cherished reforms, including regulating monopolies, protecting consumers, and promoting
disinterested, efficient government. “Propaganda” was associated with public education and consciousness raising for
the good of the whole. By the second decade of the twentieth century, the need to muster support for American
involvement in the Great War produced the Committee on Public Information, which zealously spread the gospel of
American democracy abroad and worked to stifle dissent at home. After the war, public relations firms—which treated
publicity as an end in itself—proliferated. Weapons of Democracy traces the fate of American public opinion in theory and
practice from 1884 to 1934 and explains how propaganda continues to shape today’s public sphere. The book closely
analyzes the work of prominent political leaders, journalists, intellectuals, novelists, and corporate publicists, including
Woodrow Wilson, Theodore Roosevelt, Mark Twain, George Creel, John Dewey, Julia Lathrop, Ivy Lee, and Edward
Bernays. Truly interdisciplinary in both scope and method, this book will appeal to students and scholars in American
studies, history, political theory, media and communications, and rhetoric and literary studies.
Public opinion - is it a simple aggregation of individual views, or is it some kind of collective-level, emergent product of
debate? What is the role of public opinion in popular government? How do the mass media shape public opinion or link it
with governmental decision-making? This book explores such questions by tracing the historical development and
application of the concept of public opinion.
On September 3, 1919, Woodrow Wilson embarked upon one of the most ambitious and controversial speaking tours in
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the history of American politics: a grueling 8,000-mile, twenty-two-day tour across the Midwest and Far West in support of
the League of Nations. Historians still debate Wilson’s motivations for touring in the first place, but most agree with
Thomas Bailey that the tour proved a disastrous blunder. Not only did Wilson collapse before completing his swing
around the circle, but the treaty likely would have been defeated even if the tour had succeeded beyond all expectations.
Most agree that Wilson’s decision to tour was misguidedthe product of an exaggerated sense of his own
persuasiveness, a martyr complex, or even mental illness. In this masterful work, J. Michael Hogan offers the first
detailed analysis of Wilsons speeches on the tour, including the most celebrated speech of the campaign, his famous
address in Pueblo, Colorado. Assessing the tour in light of Wilsons own scholarly writings about civic discourse and
democratic deliberation, Hogan provides new insight into Wilsons failure and a new understanding of this watershed
event in the history of American public address. Over the course of the tour, Hogan argues, Wilson abandoned his own
principles of oratorical statesmanship and increasingly resorted to the techniques of the propagandist and the
demagogue. In the process, he subverted what he himself called the common counsel of public deliberation and
foreshadowed some of the worst tendencies of the modern rhetorical presidency.
READING PUBLIC OPINION offers a provocative approach for understanding how public opinion fits into the empirical
world of politics. Scholar Susan Herbst reveals that how public opinion is actually assessed has little to do with the mass
public. Her original and important book forces us to rethink our assumptions about the place of public opinion in
contemporary politics.
On January 30, 1968 approximately 84,000 North Vietnamese Army and National Liberation Front forces launched nearly simultaneous
attacks against over 100 cities and military installations in South Vietnam. The well-coordinated urban attacks came during the most sacred of
Vietnamese holidays and caught American commanders by surprise. The results of the Tet Offensive were monumental, tens of thousands
were killed and many more wounded. But its importance goes far beyond its military outcome to the powerful political, psychological, and
economic impact in the United States. In this new work, historian David F. Schmitz analyzes what is arguably the most important event in the
history of the Vietnam conflict. Schmitz situates the Tet Offensive in the context of American foreign policy and the state of the war up to 1968
while carefully considering the impact of the media on American public opinion. Through his up-to-date analysis of recently available sources,
Schmitz works to dispel myths and clarify the central debates surrounding this pivotal event that brought an end to American escalation of the
war and led to LBJ's decision to withdraw from the presidential race.
The importance of polling public opinion is widely recognized. This work examines the impact that polls have on the thoughts and behaviour
of the public. It considers the power of public opinion polls as an element of mass persuasion in media stories, advertising, and government
policy.
Providing an in-depth analysis of public opinion, including its origins in political socialization, its role in the electoral process, and the impact of
the media, American Public Opinion goes beyond a simple presentation of data to include a critical analysis of the role of public opinion in
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American democracy. New to the Tenth Edition Updates all data through the 2016 elections and includes early polling through 2018. Pays
increased attention to polarization. Adds a new focus on public opinion and immigration. Covers new voting patterns related to race, ethnicity,
and gender. Reviews public opinion developments on health care. Expands coverage of political misinformation, media bias, and negativity,
especially in social media. Defends political polling even in the wake of 2016 failings.
This work provides an authoritative overview of the composition of public opinion in America, the methodologies by which public opinion is
measured, and the importance of polling to U.S. politics, policy, and culture. This revised edition is a comprehensive resource for
understanding all aspects of public opinion polling in the United States, including major and emerging theories and concepts; historical and
current methodologies; political, journalistic, and corporate uses; landmark events and developments in the history of polling; and influential
people and organizations. The encyclopedia also illuminates how public opinion polling has become important in shaping the trajectory of
American society and the views that Americans have about themselves and their fellow citizens. Specific big-picture topics explored include
how data mining of internet and social media usage trends has shaped modern political and business advertising campaigns; the impact of
politically partisan media outlets on public opinion; and attitudes of various sectors of the American electorate about diverse topics including
gun control, abortion, immigration, marijuana legalization, and the nation's two main political parties. Contains 200 new or revised entries on
various aspects and impacts of public opinion polling Shows American polling trends over the years on major political issues through
informative tables, graphs, and charts Makes it easy for the reader to explore connections between terms with cross-referenced entries
Features contributions from the foremost experts in the fields of polling and public opinion Includes an appendix of major polling centers,
organizations, and archives
First Published in 1998. Routledge is an imprint of Taylor & Francis, an informa company.
In this new edition, author Steven J. Cann once again enlivens the topic of United States administrative law through the use of recent and
"classic" legal cases to make it accessible and interesting to students. Administrative Law, Fourth Edition is an engaging casebook that
presents a unique problem-solving framework that contrasts democracy with the administrative state. This novel approach places the often
complex subject matter of U.S. administrative law into a more comprehensible context. The Fourth Edition has been completely updated and
revised and includes many new cases to reflect changes in the law since the year 2000.
In PUBLIC OPINION: MEASURING THE AMERICAN MIND, Barbara Bardes, co-authors of the best selling, AMERICAN GOVERNMENT
AND POLITICS TODAY and Robert Oldendick explore the formation, variation, and impact of public opinion. In addition, the authors devote
Part Two to the issues and methods of polling, including polling in political campaigns and the goals of organizations that commission and
conduct polls. With a discussion of the history of public opinion, as well as an analysis of the public's views on a range of current issues, this
text offers a comprehensive study of the field.
Providing an in-depth analysis of public opinion, beginning with its origins in political socialization, the impact of the media, the extent and
breadth of democratic values, and the role of public opinion in the electoral process, American Public Opinion goes beyond a simple
presentation of data to include a critical analysis of the role of public opinion in American democracy.
With engaging new contributions from the major figures in the fields of the media and public opinion The Oxford Handbook of American
Public Opinion and the Media is a key point of reference for anyone working in American politics today.
st1\:{behavior:url(ieooui) } Objective analysis and comprehensive data on Americans&BAD:’ attitudes about key health-care issues Over
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the years, hundreds of polls have been conducted on health and health-care related topics, but until now there has been no reference tool to
help students, researchers, and policy makers make sense of the data. American Public Opinion and Health Care brings together findings
from more than200 national opinion surveys conducted by the Kaiser Family Foundation, HarvardUniversity&BAD:’s School of Public Health,
and other institutes and polling and media organizations. After years of intensive data gathering, the authors have compiled an in-depth, nonpartisan look at Americans&BAD:’ attitudes about a range of current and critical health care issues. Twenty-one chapters combine unbiased
survey data and analysis. The concluding chapter discusses the implications based on public opinion trends for the future of U.S. health
policy in each of the areas discussed in the preceding chapters. Major topics addressed include:General attitudes, trust, and prioritiesCurrent
critical health-care issues, such as quality, costs, the pharmaceutical industry, and reform effortsSpecific health topics, such as HIV/AIDS,
abortion, stem-cell research, end-of-life, obesity, infectious diseases, and pandemic fluViews by race and gender, and disparities in health
care and coverageThe importance of health care in recent elections and implications for the future of health care and policy in the United
States Substantial trend data, covering the 1960s to the present, will allow researchers to get a sense of how opinions have changed over
time. Chapters also look at how various groupsin American society differ in their views and how those views compare with the citizens of
other countries. This reference is highly recommended for public libraries and academic libraries, including but not limited to institutions with
programs in medicine, public health, and government.
The fifth edition of Public Opinion: Measuring the American Mind provides a comprehensive, accessible introduction to public opinion in the
United States and describes how public opinion data are collected, how they are used, and the role they play in the U.S. political system.
Bardes and Oldendick introduce students to the history of polling and explain the factors a good consumer of polls should know in order to
critically evaluate public opinion data. Public Opinion: Measuring the American Mind is the only text to devote significant space to the history
of polling, the use of polling in America today, and to explain the methods used for survey research. In addition, the authors engage students
by providing in-depth coverage of public opinion on such issues as political ideology, health care, race, and foreign policy, as well as an
update and discussion of the major changes that have taken place on controversial issues such as gay marriage, gun control, and
immigration. Updated to include the latest data from the American National Election Study and the General Social Surveys in 2012 and 2014,
this lively, engaging text combines a comprehensive grounding in the nuts and bolts of the field with relevant, real-world examples.
Updated in a new 8th edition, this book goes beyond a simple presentation of data to include a critical analysis of the role of public opinion in
American democracy. It provides an in-depth analysis of public opinion, beginning with its origins in political socialization, the impact of the
media, the extent and breadth of democratic values, to the role of public opinion in the electoral process. Using the most current survey data
from the 2008 elections and the latest literature on the subject, Erikson and Tedin analyze public opinion and its role in the policy and politics
of the United States.
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